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COUNTRY  LIFE. 


LORD  XORTHCLIFFE. 

WELL-KNOWN  BRITISH  PUBLISHER  WHO  ARRIVED  IN  NEW  YORK  THIS  WEEK  EN 
ROUTE  TO  NEWFOUNDLAND,  WHERE  HE  WILL  INSPECT  HIS  PULP  MILLS. 


.  SUMMER  DULLNESS 

SENSELESS  FOR’  ADVERTISERS 
TO  STOP  ADVERTISING  IN 
HEATED  TERM. 


Constant  Repetition  of  a  Fact  in  Sup¬ 
port  of  Product  Makes  Readers 
Thoughtful  and  Responsive — Adver- 
'  tiser  Can’t  Come  Back  After  Ab- 
®fjsence  and  Find  the  Same  Easy  Mar-  | 
ket  He^had  When  He  Quit. 

'  In  an  address  before  the  advertising 
Staff  of  the  New  York  Times  last 
week.  Ernest  J.  Preston,  manager  of 
the  Daily  Newspaper  Club,  discussed 
the  “Decline  of  Advertising  in  the 
Summer.”  He  said  in  part: 

“Certainly  this  is  a  subject  that  is  of 
great  interest  to  every  man  in  the 
‘business-getting  end’  of  a  newspaper 
—and  possibly  the  discontinuance  of 
some  advertising,  or  the  curtailment 
in  «pace,  may  not  all  be  due  to  the 
specific  season — but  it  may  be  due  to 
the  lack  of  optimism  in  the  solicitor, 
or  his  inability  to  convince  the  hard- 
headed  advertiser  that  its  more  ex¬ 
pensive  to  quit  advertising  than  it  is 
to  go  on. 

“In  the  first  place  is  it  your  opinion 
that  all  the  inhabitants  of  this  island 
have  left  town  for  the  summer?  Or, 
isn’t  it  a  fact  that  you  have  just  as 
much  trouble  obtaining  a  seat  in  the 
elevated  or  the  subw-ay  as  in  the  win¬ 
ter?.  Isn’t  it  a  fact  that  you  personal¬ 
ly  cannot  name  five  men  that  are  out 
of  town?.  Isn’t  it  also  a  fact  that  your 
circulation.does  not  materially  change 
month  after  month?  All  these  truths 
being  such,  and  you  knowing  it.  why 
caa’f  we  tell  these  facts  to  the  adver¬ 
tiser  and  have  a  continuance  of  the 
usual  business? 

“Do  you  recall  Joe  Jefferson  in  ‘Rip 
Van  Winkle’?  As  I  remember  it,  he 
struggled  unsuccessfully  for  a  time  for 
recognition.  He  was  not  advertised 
during  his  absence,  was  he? 

“E>oes  a  good  engineer  allow  the 
fire  to  go  out  under  his  boiler.  Does 
a  chauffeur  decrease  his  power  and 
speed  when  approaching  a  hill? 

“It  is  as  senseless  for  an  advertiser 
to  stop  his  advertising — to  break  the 
effect  of  repetition — to  quit  firing  at 
the  great  99  per  cent,  of  the  indiffer¬ 
ent,  thoughtless,  obstinate  public,  as 
it  would  be  for  the  engineer  to  let 
the  fires  go  out,  or  the  chauffeur  to 
let  the  power  and  speed  go  down  on 
the  hill  approach. 

“The  public  must  be  told  the  story 
of  a  product  without  the  cessation  of 
a  month  or  two,  for  it  has  been  proven 
that  it  costs  twice  as  much  to  get 
back  into  the  former  commanding  po¬ 
sition  than  it  would  have  cost  to  keep 
the  attention  with  ‘some  shots  each 
week,’  even  if  the  full  schedule  was 
not  maintained. 

advertiser  can’t  come  back. 

"The  constant  repetition  of  a  fact 
in  support  of  a  product  makes  readers 
thoughtful  and  responsive.  Convinc¬ 
ing  truths  in  strong,  terse,  easily  read 
and  understood  words  put  before  the 
people  without  cessation  have  always, 

(Continued  on  page  4.) 


FINANCIAL  PAPERS  MERGED. 

Chicago  Commercial  Times  Absorbs 

Commercial  Journal  and  Examiner. 

The  Chicago  Commercial  Times, 
published  by  Victor  H.  Polachek,  for¬ 
merly  managing  editor  of  the  Chi¬ 
cago  Examiner,  has  absorbed  the 
Commercial  Journal  and  Examiner. 

The  first  issue  of  the  consolidated 
paper  was  published  last  Monday.  It 
is  called  the  Commercial  Times  and 
Financial  Journal.  Mr.  Palachek  re¬ 
mains  as  the  publisher  and  A.  T.  Bab- 
zie,  who  was  editor  of  the  Examiner 
and  Journal,  is  the  managing  editor. 
The  paper  is  published  at  the  Com¬ 
mercial  Times  office,  10  Sherman 
street. 

R.  D.  Strong,  managing  editor  of 
the  Commercial  Times,  has  resigned 
and  will  return  to  New  York. 


Will  Edit  Freemont  (O.)  Messenger. 

E.  H.  Hilt,  for  the  past  fifteen  years 
connected  with  Columbus  and  Cincin¬ 
nati  papers  and  recently  city  editor  of 
the  Cincinnati  Commercial  Tribune, 
jhas  taken  charge  of  the  Freemont 
(O.)  Daily  and  Weekly  Messenger 


CITED  FOR  CONTEMPT, 


Crippen’s  Attorneys  After  Ltmdon 
Daily  Chronicle. 

The  editor  and  proprietors  of  the 
London  Daily  Chronicle  have  been  or¬ 
dered  by  the  Criminal  Appeal  Court 
to  appear  and  show  cause  why  they 
should  not  be  punished  for  contempt 
in  publishing  a  story  intimating  that 
Dr.  H.  H.  Crippen  poisoned  his  wife. 

The  paper  is  held  responsible  also 
for  a  statement  that  Crippen’s  denial 
of  having  made  a  confession  was  be¬ 
lieved  to  be  based  upon  a  distinction 
by  him  between  a  confession  and  an 
admission. 

The  demand  for  the  punishment  of 
the  editor  and  proprietor  was  made 
by  Huntley  Jenkins,  the  barrister  who 
will  assist  Solicitor  Arthur  Newton  in 
the  defense  of  Crippen. 


City  Without  a  Newspaper. 

Decatur,  Ala.,  is  probably  the  larg¬ 
est  city  in  the  United  States  without 
a  newspaper.  The  News,  which  was 
one  of  the  oldest  papers  in  the  state, 
suspended  some  time  ago  and  the 
plant  will  be  sold  to  satisfy  creditors. 


BIG  PUBLISHING  COMPANY  OF 
NEW  YORK  BUILDING 
RURAL  HOME. 

Colonel  Roosevelt  Laid  Cornerstone 
of  New  Building  in  Country  Town 
for  Doubleday,  Page  &  Company — 
A  Paradise  for  1,000  Employees — 
Latest  Experiment  in  Establishing 
Publishing  Plant  in  Open  Country 

On  Friday  of  last  week,  at  Garden 
City,  N.  Y.,  Colonel  Roosevelt  laid 
the  cornerstone  of  the  new  home  of 
the  magazine  “Country  Life  in  Ameri¬ 
ca”  and  the  other  periodicals  pub¬ 
lished  by  Doubleday,  Page  &  Com¬ 
pany  of  New  York. 

Garden  City  is  a  small  town  in  Long 
Island,- about  twenty-five  miles  to  the 
eastward  of  New  York’s  City  Hall. 
It'  attained  considerable  prominence 
several  years  ago  as  the  starting  and 
finishing  point  of  the  Vanderbilt  cup 
automobile  race.  The  town  is  well 
named,  for  it  is  the  center  of  a  rich 
agricultural  and  suburban  residence 
section. 

OTHER  experiments  WITH  RURAL  PLANTS. 

This  latest  experiment  of  moving  a 
big  publishing  plant  from  the  heart 
of  the  metropolis  to  the  country  is 
being  watched  closely  by  the  maga¬ 
zine  and  book  publishing  world.  Sev¬ 
eral  ventures  of  this  kind  have  failed 
in  the  past  few  years,  and  the  plants 
were  moved  back  to  the  city,  chiefly 
because  of  labor  trouble.  But  the 
firm  of  Doubleday,  Page  &  Company, 
employing  1,000  persons  and  devoting 
its  business  and  intellectual  energy 
to  furthering  the  movement  of  popula¬ 
tion  back  to  the  country,  believes  it 
will  be  successful  where  others  have 
failed. 

The  following  publications  are  is¬ 
sued  by  the  firm:  World’s  Work, 
edited  by  Walter  H.  Page;  Country 
Life  in  America,  edited  by  Henry  W. 
Lanier,  son  of  the  poet  of  the  South; 
The  Garden  Magazine,  edited  by  Wil¬ 
helm  Miller:  and  Short  Stories  Maga¬ 
zine,  edited  by  Harry  Payton  Steger. 
Also  the  firm  is  one  of  the  leading 
book  publishers.  The  average  daily 
output  of  the  plant  is  15,000  magazines 
and  5,000  bound  books.  The  present 
home  is  in  East  Sixteenth  street,  ad¬ 
jacent  to  a  crowded  tenement  house 
district. 

REASONS  FOR  REMOVAL. 

Mr.  Steger,  in  charge  of  publicity, 
gave  to  The  Editor  and  Publisher  the 
firm’s  statement,  which  contains  the 
following  paragraphs: 

“For  eight  out  of  the  ten  years  of 
bur  existence,  we  have  been  advocat¬ 
ing  country  life  in  season  and  out  ot 
season,  and  now  Tve  propose  to  ac¬ 
cept  our  own  advice. 

"The  study  of  conditions  has  con¬ 
vinced  us  that,  for  such  a  business  as 
ours,  New  York  is  not  the  ideal  place, 
though  we  feel  the  need  of  being  in 
close  touch  with  the  commercial  cen¬ 
ter  of  the  land.  Each  year  conditions 
in  the  great  city  become  more  and 
more  difficult;  land  is  so  expensive 
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that  sunlight  is  available  only  at  a  | 
tremendous  cost;  the  population  in- 1 
creases  100,000  annually;  these  people 
crowd  into  the  flats  and  homes  avail¬ 
able,  forcing  up  rents  *o  that  the 
average  employee  has  to  travel  an 
hour  or  more  to  get  to  his  work  or  ^ 
high  rental,  or  live  in  dark,  | 
cramped  and  unattractive  quarters.  j 
“As  soon  as  the  plan; 


foresight  shown  by  the  National- N'ews 
Association  in  this  e.xtension. 

The  report  to  be  sent  but  over  the 
new  leased  wire  will  be  compiled  :n 
Kansas  City  specially  for  the  papers 
in  that  territory  and  will  be  made  up 
from  the  news  gathered  by  the  Na¬ 
tional  News  Association  in  New  York 
and  sent  out  over  its  transcontinental 
wires,  supplemented  by  all  the  im- 
portatit  news  of  the  Southwest,  which 
it  will  gather  in  Kansas  City  from 
special  correspondents  in  that  section. 

Ernest  L.  Pratt,  chief  editor  of  the 
entire  wire  system  of  the  National 
News  .Association,  has  been  sent  from 
New  York  to  Kansas  City  to  establish 
the  new  service,  which  will  be  organ¬ 
ized  under  the  management  of  C.  H. 
Brownson,  w-hose  long  connection 
with  the  National  News  Association 
in  the  office  of  the  Kansas  City  Post 
qualifies  him  for  his  new  position. 

I.  F.  Alofsin,  whose  energetic  cam¬ 
paign  in  the  Southwest  resulted  in  or¬ 
ganizing  the  new  circuit,  will  also  be 
on  hand  to  aid  in  the  establishment  of 
the  service  on  September  1. 


pay  a  very 


_ _  .  IS  for  moving  to 

the  country  were  announced, a  number 
of  our  employees  wanted  to  know  the 
exact  location,  so  that  they  could  look 
up  the  matter  of  establishing  homes, 
as  they  seemed  to  feel  that  a  real  op¬ 
portunity  was  offered  them  to  get 
something  more  than  a  mere  niche  in 
a  great  flat  building.  In  a  word,  the 
country-life  idea  which  has  converted 
us  seems  on  the  way  toward  convert¬ 
ing  our  own  people." 

M.SKINC  WOUK  ATTR.\CT1VE  TO  WOBKMEN. 

-  In  answer  to  a  question  referring 
to  the  labor  problem,  &Ir.  Steger  sup¬ 
plemented  the  above: 

“There  may  be  no  reason  why  other 
'magazines  should  go  to  the  country, 
but  we  belong  there.  We  are  trying 
to  avoid  paternalism  in  dealings  with 
employees.  We  are  making,  first  of 
aB.  a  beautiful,  restful,  attractive  place 
to  work,  and  that  is  practicing  what 
we  preach.  In  the  new  building  no 
person  at  work  will  be  more  than 
twenty  feet  from  sunlight. 

forty  acres  in  the 


CARUTHERS  AN  AVIATOR. 


Assistant  Business  Manager  of  World 
Makes  Flight  With  Mara. 

F.  D.  Caruthers,  assistant  business 
manager  of  the  New  York  World,  ac¬ 
companied  J.  C.  Mars,  the  weibknown 
aviator,  in  one  of  his  flights  at  Sheeps- 
head  Bay  Race  Track  this  week.  Mr. 
Caruthers  is  one  of  the  heaviest  men 
that  ever  accompanied  an  aylator  in  a 
machine,  weighing  about  193  pounds. 
Mr.  Caruthers’  wife,  who  was  among 
the  spectators  in  the  grandstand,  was 
not  aware  that  he  had  gone  up  with 
Mr.  Mars. 

The  heavy  wind  which  was  blowing 
at  the  time  made  the  flight  one  of  the 
most  spectacular  and  interesting  of 
the  meet.  In  alighting  from  the  ma¬ 
chine  both  Mr.  Caruthers  and  Afr. 
Mars  narrowly  escaped  injury. 


QOLONSL  ROOSSVELT,  F  N.  LOUBtEtAY  AND  WALTER  H.  PACE, 

Al^tR  LAVING  CORNEtSTO.NE  OF  NEW  "COCNTRY  LIFE  PRESS’’  BUILDING.  MR.  UOUBLE- 
p.SY  IS  AT  COLONEL  ROOSEVELT 's  RIGHT  HAND  AND  MR.  PACE  A-p  HIS  LEFT  HAND. 


“There  are 
grounds,  cxtendiRg  about  half  a  mile 
along  Franklin  avenue  and  500  feet 
deep.  This  land  will  be  taken  up  with 
vegetable  and  flower  gardens,  agricul¬ 
tural  and  arboreal  experiment  stations, 
pools  and  aquarium,  tennis  courts,  and 
a  baseball  diamond. 

“There  will  be  a  ‘remembrance’  gar¬ 
den,  with  flowers  and  plants  associat¬ 
ed  in  literature  with  famous  persons. 
Also  there  will  be  a  piftetum. 

PLANTS  TO  RE  INSTALLED  IN  OCTOBER. 

“The  building  is  400  feet  long  and 
225  feet  deep,  making  three  sides  of  a 
rectangle.  It  is  two  stories  high  and 
there  is  also  a  great  basement.  The 
materials  are  of  brick,  cement,  steel 
and  glass.  There  "ill  be  very  few 
partitions  dividing  ofiiees- 

“It  is  expected  that  the  entire  plant 
will  be  installed  and  in  operation  in 
October.  The  labor  policy  of  ‘open 
shop’  will  be  continued 'as  it  was  es¬ 
tablished  here  several  years  ago.” 

RISE  OF  DOUBLEDAV,  P.ACE  A  CO. 

Unlike  the  usual  cornerstone  laying, 
this  building  was  completed  before 
Colonel  Roosevelt  put  the  “corner¬ 
stone”  io  place.  The  architects  are 
Kirby  &  Retht  of  New  York. 

The  following  are  the  officers  of  the 
firm  of  Doubleday.  Page  &  Company: 
President,  Frank  N.  Doubleday;  vice 
presidents,  Walter  H.  Page  and  Her¬ 
bert  S.  Houston:  secretary,  H.  W. 
Lanier;  treasurer,  S.  A.  Everitt. 

This  firm  began  business  in  a  small 


way  ten  years  ago,  occupying  then 
two  rooms  in  a  building  fronting 
Union  Square,  and  the  four  members 
of  th'c  firm  did  all  the  work.  It’s  suc¬ 
cess  in  the  publishing  business  is 
looked  upon  as  marvellous. 


NEW  LEASED  WIRE. 


National  News  Association  Extends 

Day  Service  Through  Southwest 

One  of  the  interesting  developments  of 
the  year  in  the  news  service  field  is 
the  establishment  .by  the  National 
News  .\ssociation  of  a  new  day  leased 
wire  in  the  Southwest.  It  denotes  a 
timely  recognition  of  the  progressive¬ 
ness  and  growing  importance  of  that 
section  of  this  country  lying  south  and 
west  from  Kansas  City. 

This  will  be  the  first  leased  wire 
service  for  afternoon  papers  in  that 
section.  The  wire  will  run  from  Kan¬ 
sas  City  south  to  Houston  and  San 
.\ntonio  in  Texas,  with  a  branch  off 
the  main  wire  to  Fort  Smith,  Ark., 
Ttid  will  be  routed  through  Tulsa, 
Okla. :  Oklahoma  City,  Okla;  Fort 
Worth.  Dallas,  Waco.  Austin,  Hous¬ 
ton  and  San  Antonio,  Texas.  The 
branch  leaving  the  main  wire  at  Tul¬ 
sa,  Okla..  will  be  routed  through  Mus¬ 
kogee,  Okla. 

Comparison  of  tfte  present  year’s 
federal  census  figures,  which  are  now 
being  given  out  from  day  to  day,  are 
the  best  evidence  of  the  progress  in 
that  section,  which  warrants  this  move 
on  the  part  of  the  National  News  As¬ 
sociation. 

Many  of  the  newspapers  in  that  sec¬ 
tion  already  are  printing  daily  the 
"Mutt  and  Jeff”  comics  of  the  New 
York  American,  and  tne  various  comic 
series  that  are  published  in  the  New 
York  Evening  Journal,  as  well  as  the 
Sunday  comics  and  other  Sunday  fea¬ 
tures  of  the  New  York  .American,  all 
of  which  aVe  under  sole  control  of 
the  National  News  Association,  and 
its  allied  corporation,  the  Interna¬ 
tional  News  Service,  which  has  an  ex¬ 
tensive  system  of  night  leased  wires 
throughout  the  United  States  and 
serves  a  large  number  of  important 
morning  papers. 

The  Southwest  country  in  general, 
and  the  newspapers  which  have  been 
wise  enough  to  subscribe  to  its  serv¬ 
ice  in  particular,  are  to  be  congratu¬ 
lated  upon  the  enterprise  and  wise 


MASSACHUSETTS  EDITORS 


Gather  at  Salem  Willows  and  Or¬ 
ganize  Essex  Press  Club. 

More  than  seventy-five  editors,  pub 
lishers,  correspondents  and  reporters 
wefc  present  at  the  meeting  of  the 
Essex  County  Press,  held  at  Salem 
Willows,  Mass.,  last  Saturday. 

Following  the  banquet,  a  permanent 
organization  was  formed  and  the  fol¬ 
lowing  officers  elected:  President. 
Fred  Cummings  of  the  Lynn  Item; 
vice-president.  William  F.  Searle  of 
the  Salem  News:  secretary-treasurer. 
John  D.  Woodbury  of  the  Gloucester 
Times.  Directors:  William  N.  Hardy 
of  the  Haverhill  Gazette,  John  A 
O’Hearne  of  the  Lawrence  Telegram 
Charles  R.  Fish  of  the  .Amesbury 
News  and  James  E.  Mannix  of  the 
■Vewburyport  News. 


NORTHCLIFFE  IN  AMERICA. 


British  publisher,  accompanied  by 
Lady  Northcliffe,  arrived  in  New  York 
Thursday  evening  en  route  to  New¬ 
foundland,  where  he  will  inspect  bis 
pulp  mills. 

The  party  proceeded  to  Montreal 
Friday  by  private  car.  There  th^v  will 
board  Lord  Northclilfe’s  steam  yacht 
Zenida  for  the  trip  to  Newfoundland. 


Protest  Against  Cut  Bates. 

At  a  meeting  of  the  White  House 
Chapter  of  the  American  Woman’s 
League,  held  in  Washington  recently, 
protests  were  made  against  the  pres¬ 
ent  system  of  club  combinations  and 
cut  rates  among  periodical  publica¬ 
tions  on  the  ground  that  such  a  sys¬ 
tem  is  contrary  to  good  business  prin¬ 
ciples. 


Eighty  Years  Old  and  Edits  Paper. 

The  oldest  newspaper  woman  in  the 
state  of  Wisconsin,  if  not  in  the 
Northwest,  is  said  to  be  Mrs.  Sarah 
Bolens,  editor  of  the  Port  Washing¬ 
ton  Star.  Although  more  than  eighty 
years  old  she  works  six  or  eight  hours 
a  day  in  the  editorial  rooms  of  the 
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Arkansas  Daily  Sold. 

E.  W.  'V’inson  has  sold  his  interest 
in  the  Roger  (,\rk.)  Daily  Post  to  E. 
■Audigier.  of  Little  Rock,  and  the  pa¬ 
per  will  be  continued  under  the  man¬ 
agement  of  Kruse  C.  .Audigier.  The 
paper  was  established  last  January  by 
John  Nance  and  Ernest  Vinson. 


LEADS  IN  DISPLAY 
ADVERTISING 

The  New  York  Tfmea  trad*  ia  display  ad¬ 
vertising  six  days  in  the  week  by  over  700,000 
lines. 

In  the  seven  months  of  1910  The  New  York 
Times  lad  alt  other  New  York  morning 
newspapers  in  the  volume  of  advettising 
(ekclusiec  of  wsata)  six  days  ia  the  week. 

The  record: 

The  Naw  York  Times.  .  .  2,999.147 
Seenad  Moroiag  Neimpaprf, .  .  . 

Third  Morning  Newspaper,  .  .  .  1.897.149 

The  New  York  Times  in  its  week.dsy 
editions  printed' 7 lo.rAi  more  liaea  of  dieplay 
adoertising  tkaa  aity  other  New  York  oews- 
paper  a  tribute  by  the  leading  merchants  to 
the  efficiency  and  power  of  Ita  advertising 
columns 


To  Represent  Salt  Lake  Telegram. 

The  L.  C.  Beckwith  Special  .Agency 
has  been  appointed  sole  foreign  repre¬ 
sentative  of  the  Salt  Lake  (Utah) 
E^•ening  Telegram  for  the  territory 
east  of  the  Rocky  Mountains. 


August  27,  1910 


THE  EDITOR  AND  PUBLISHER. 


3 


The 


New  GOSS  Hi^h  SpcBd  SBxtuplc  Press  leo 

Is  built  and  guaranteed  to  run  at  a  speed  of  36,000 
per  hour  for  each  delivery,  for  the  FULL  run 
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SPECIAL 

Plates  can  be  put  on  without  removlnil  ink  rollers 
Patented  Ink  fountains,  screws  all  at  one  end  of  fountains 
(rei^ular  piano  key  action) 

All  roller  sockets  automatically  locked 


FEATURES: 

No  ribbons  whatever  when  collectlnif 
Design  prevents  breaking  of  webs 

Entirely  New  HIGH  SEEPD  PATENTED  FOLDING  AND 
DELIVERING  DEVICE 


New  York  Office:  Patented  and  Manufactured  by  London  Office  • 

I  Madison  Avenue  1>1> 93  Fleet  Street 

Metropolitan  Building  1  lllLi  OV/l3l3  AKIiNliiNVj  LONDON  E.C. 


NEW  YORK  CITY  16th  Street  and  Ashland  Avenue,  Chicago,  Ill.  ENGLAND 


URGES  DISPLAY  SPACE, 

Oklahoma  Divine  Would  Spread  the 
Gospel  by  Advertising. 

Rev.  Albert  Edgar  Wardner,  Jr.,  of 
Emond,  Okla.,  in  a  sermon  in  the 
First  Presbyterian  Church  at  Kansas 
City  recently,  declared  that  the 
'church  should  apply  the  principles  of 
modern  advertising  to  the  work  of 
religion  more  than  it  is  doing  at  pres¬ 
ent.  His  subject  was  “The  Lost  .Art 
of  .Advertising  for  Christ  and  the 
Church,”  and  he  affirmed  that  when 
Christ  sent  out  His  twelve  disciples, 
commending  them,  “Go  ye  into  all 
the  world  and  preach  the  gospel  to 
every  creature,”  He  commissioned 
them  to  advertise  Him  and  His  gos¬ 
pel  to  all  creation.  He  said  in  part: 

“Every  Christian  was  intended  to 
be  an  advertiser  and  a  careful  study 
of  the  early  centuries  of  the  church’s 
history  shows  that  the  church  grew 
with  wonderful  rapidity  because  it 


advertised  Christ  and  the  principles 
which  He  taught.  The  early  Chris¬ 
tian  went  everywhere  preaching  the 
gospel,  and  Edward  Gibbon,  the  great 
historian  of  the  decline  and  fall  of  the 
Roman  empire,  in  seeking  to  account 
for  the  conquest  of  Christianity  over 
the  paganism  of  Rome,  attributes  this 
largely  to  ‘the  zeal  and  enthusiasm  of 
the  early  Christians.’ 

“So  long  as  the  church  continued 
to  advertise  Christ,  it  grew  in  num¬ 
bers  and  influence  and  power,  but 
when  it  ceased  to  bring  Him  and  His 
teachings  to  the  attention  of  men,  it 
ceased  to  prosper.  Martin  Luther 
brought  back  power  and  prosperity  to 
a  decadent  church  because  he  adver¬ 
tised  anew  the  sweet  and  simple  prin¬ 
ciples  of  the  gospel  of  Christ,  when 
heretofore  men  had  heard  only  of 
scholasticism,  monasticism  and  ec- 
clcsi.asticism.  The  great  revivals  of 
the  F'-ighfcenth  and  Nineteenth  cen¬ 
turies  came  to  the  church  because 
great  leaders  like  Wesley  and  Ed¬ 
wards  and  Finney  and  Moody  did  not 
hesitate  to  advertise  Christ,  bringing 
Him  persistently  and  insistently  to 
the  attention  of  the  non-church  going 
public. 

“Because  of  the  prayerlessness  anc 
selfishness  of  a  large  portion  of  the 
church  membership  of  today,  the 
church  is  not  advertising  Christ  to 
the  world  as  it  ought  and  is  not 
bringing  its  founder  to  the  forefront 
as  it  ought.  The  two  great  methods 
of  modern  advertising,  advertising  by 
publicity  and  by  personality,  are  be¬ 
ing  ignored  sadly  by  the  church. 

“The  church  is  not  making  enough 
use  of  the  advertising  columns  of  the 
daily  press.  To  all  intents  and  pur¬ 
poses  the  official  boards  of  the 
ctiurches  of  this  city  have  relegated 
Christ  and  His  gospel  to  the  finest 


all  publishers  believe  that 
good  Rollers  have  any¬ 
thing  to  do  with  the  attrac¬ 
tive  appearance  of  a  sheet 

Many  Do 

That  is  ttie  reason  why 
some  are  better  printed 
than  others.  Running  a 
Roller  as  long  as  the  com¬ 
position  will  hang  to  the 
core  is  a  practice  thatkills 
the  ambition  of  the  liest 
pressman.  An  advertiser, 
of  course,  selects  the  best 
looking  pajier.  If  those 
responsible  don’t  care  how 
•  a  sheet  looks  nobody  else 

does. 

BINGHAM  BROTHERS  CO. 

COLLBR  MAKERS  (EstsbUshed  18491 

406  Pearl  St.,  S2 1  Cherry  St., 

N.  Y.  Philadelphia 

Alliad  with 
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print  in  a  part  of  the  paper  where  no 
one  sees  it  unless  he  is  looking  for  it.  | 
The  churches  of  this  great  city  should  I 
use  a  whole  page  each  Saturday  in  i 
every  daily  in  the  city,  worthily  pre-  | 
senting  the  claims  of  religion  upon  a  ! 
population,  three-fourths  of  whom  do  ' 
not  go  to  church  at  all. 

“But  better  than  display  advertising 
in  the  columns  of  the  daily  press  is 
the  daily  advertising  of  a  consistent 
Christian  life.  This  is  the  unanswer¬ 
able  argument  which  the  men  and 
women  of  the  world  cannot  meet. 
And  yet,  notwithstanding  this,  it  is 
today,  as  Bishop  Satterlee  once  said, 
‘Many  in  America  who  are  being  at¬ 
tracted  to  the  church  by  the  teachings 
of  Christ  are  being  repelled  from  the 
church  by  the  un-Christian  lives  of 
many  of  its  professed  followers.’  ” 


Inland  Agency  Closed. 

The  Editor  and  Pohi.isher  has  just 
received  a  letter  from  its  correspond¬ 
ent  at  Spnkanc,  Wash.,  inclosing  a 
clipping  from  the  Spokesman-Review 
of  that  city  containing  the  statement 
that  the  office  of  the  Inland  Adver¬ 
tising  Agency  has  been  closed. 

The  article  also  states  that  the  fur¬ 
niture  has  been  hauled  back  to  the 
store  where  it  was  purchased  and  that 
Mr.  Walton,  in  charge  of  the  agency, 
has  disappeared  and  his  whereabouts 
is  unknown. 


Sells  Interest  in  Richmond  News. 

Charles  S.  Neal,  one  of  the  founders 
of  the  Richmond  (Ind.)  Morning 
News  and  its  editor,  has  sold  his  stock  | 
to  Raymond  Westerley.  Mr.  Neal  i 
will  remain  as  managing  editor.  | 


The  Millboro  (S.  D.)  News  has 
made  its  appearance.  7 


SWEDEN  CHANGES  TARIFF. 

Tax  on  Wood  Pulp  Modified  to  Pre¬ 
vent  Retaliation. 

The  government  of  Sweden  has  an¬ 
nounced  an  important  modification  in 
the  taxation  of  wood  pulp  in  that 
country.  The  change,  it  is  said,  is  de¬ 
signed  to  meet  the  requirements  of 
I  the  Aldrich-Payne  tariff,  which  im¬ 
poses  a  countervailing  duty  on  wood 
.  pulp  and  print  paper  imported  from 
•  countries  in  which  an  export  duty  on 
j  wood  pulp  is  levied.  By  a  royal  or- 
i  dinance  of  July  4,  the  tax,  previously 
'  paid  only  upon  exported  wood  pulp, 
■  the  proceeds  of  which  were  used  for 
the  support  of  the  Swedish  Depart- 
i  ment  of  Forestry,  ha.s  been  extended 
I  to  apply  to  all  wood  pulp  produced 
I  in  the  country,  whether  for  foreign  or 
home  consumption. 

j  It  is  expected  that  this  change  in 
i  the  law  will  satisfy  the  United  States 
j  customs  authorities,  and  that  the  coun- 
i  tervailing  duty  now  levied  on  Swedish 
;  pulp  and  print  paper  will  be  removed. 


330,000  Germans  in 
Philadelphia 

The 

German  Daily  Gazette 

COVKRS  THIS  FIEI,U  THOROUGHI,Y 

A  Home  Paper  for  a 
Home  People 


SUMMER  DULLNESS 

{Continued  on  l>age  1) 
and  always  will,  make  good  for  the 
advertiser.  But  an  advertiser  can’t 
come  back  after  a  month  or  two 
months’  absence  and  find  the  same  easy 
market  that  he  had  when  he  quit. 
Some  one  that’s  wide  awake  will  take 
advantage  of  the  created  demand,  then 
the  advertiser  will  howl  about  ‘substi- , 
tution.’  ' 

“Tell  your  customers  to  advertise  to 
the  "people  that  are  staying  at  home — 
there’s  a  hundred  times  as  many  re-  i 
maining  here  as  go  away.  Some  per- : 
sons  believe  that  the  people  read  less 
in  summer  than  in  the  winter,  but  I 
don’t  believe  the  fact  for  this  sum- : 
nier.  Every  one  that  reads  knows -j 
that  our  beloved  Mayor  was  shot — ; 
every  one  that  reads  knows  that  our  , 
distinguished  ex-I’resident  was  not  | 
made  chairman  of  the  convention  to  I 
be  held  at  Saratoga,  l-ivery  one  | 
knows  that  I.ina  Cavalieri  was  mar-  j 
ried— that  Mrs.  Tack  .\storwas  divorced  i 
— that  .Mice  Kooscwlt-l.ongworth  i 
is  accused  of  smoking  cigarettes — and 
that  Miss  Scars  don't.  Where  was  all  i 
this  found  out?  There’s  only  one  an-  j 
swer,  and  that  all  the  news  is  found 
in  the  newspapers  is  a  good  reason  for  j 
a  manufacturer  to  tell  his  news  story. 

“Remind  them  that  the  dry  | 
goods  stores  are  all  doing  business — | 
the  roof  gardens  are  overflowing  with  | 
the  crowds — the  cotton  and  stock  mar-  j 
kets  are  doing  business  the  same  as  | 
ever — so  are  the  banks — and  the  job- ' 
bers  and  manufacturers.  In  fact,  there  | 
is  many  a  line  that  should  advertise  ■ 
more  strongly  than  ever  during  the ' 
summer,  because  of  the  thousands  of 
buyers  in  this  market  from  all  over  1 
.America — and  they  are  interested  in 
our  papers  and  read  them  most  as- ; 
siduously — and  is  there  a  better  time 
to  interest  the  out-of-town  man  whose 
knowledge  of  the  product  that  is  ad-  j 
vertised  will  cause  a  call  to  be  made  i 
in  some  town  perhaps  thousands  of  i 
miles  from  here.  What  was  the  ex-  ' 
pcrience  of  Mark  Cross  (Mr.  Mur- 1 
phy)  with  the  Xew  York  papers? 
Ilidn’t  he  find  that  his  Xew  York  ad  : 
vertising  had  created  such  a  demand 
for  Cross  goods  all  over  the  country 
that  he  has  been  enablc<l  t<'  establish 
agencies  all  over  the  country  because 
of  it  ? 

A  llfXIlKKI)  RKA.SO.NS  WHY. 

“Gentlemen,  yiiu  have  a  hundred 
reasons  to  give  why  a  line  should  be 
as  persistently  advertised  in  the  sum¬ 
mer  as  any  other  time.  Personally  you 
get  hungry  in  the  summer — you  read 
in  the  summer — you  may  take  things 


IN  KANSAS 

^  There  is  more  money  per  capita  to-day 
than  ever  before  in  the  ilate's  hiSory,  and 
Kansas  people  are  'good  spenders.'  The  ! 

Topeka 
Daily  Capital 

guarantees  a  circulation  in  excess  of  33.5(X). 

It  reaches  every  poit-oAce  in  Kansas,  and  is 
the  only  Kansas  daily  with  itate-wide  circu¬ 
lation;  the  only  Topeka  daily  which  gives  I 
definite  circulation  Aateroent.  ^ 

1‘ublt.sber  | 

j.  C.  Fi  F.t.KV.  Flatiron  Bl.tg.,  New  York  City  i 
Jl'STiN  K.Brown  Hartford BUIk.  Cliicago  III, 


THE  EDITOR  AND  PUBLISHER. 
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New  York’s  fastest-growing  Newspaper 
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As  usual — led  all  New  York  morning  newspapers 
in  display  advertising  GAINED,  and  also  in  total 
amount  of  display  advertising  carried. 

^  The  actual  net  paid  circulation  of  the  Morning  American 
in  Greater  New  York  is  larger,  in  the  same  territory,  than 
the  Press,  Herald,  Sun  and  Tribune  combined,  or  that  of  the 
Times  and  Herald  combined. 

^  The  net  average  circulation  of  the  Morning  American  (ex¬ 
clusive  of  Sundays)  for  the  month  of  July  was 

262,174  copies  per  day 

^  In  the  Metropolitan  district  the  average  cash  sales  of  the 
Morning  American  (exclusive  of  Sundays)  during  July  were 

191,132  copies  per  day 


THE  AMERICAN  will  dive  to  any  advertiser 
proofs  of  any  or  all  the  above  statements 

^  Everybody  knows  that  the  circulation  of  the  Sunday 
American  is  equal  to  that  of  any  two  other  New  York  Sun¬ 
day  newspapers  combined. 


a  trifle  easier— BUT  YOU  DON’T 
T.ET  UP.  It’s  not  human  nature  to  I 
let  up,  so  let’s  bring  that  to  the  at- 1 
tention  of  the  man  who  should  spend 
some  money  in  the  display  columns 
and  see  if  a  good  bunch  of  optimism — 
plus  some  good  common  sense — won’t 
make  them  look  at  things  in  a  light 
that  will  enable  you  to  obtain  the 
name  on  the  dotted  line. 

“Eur  sales  advertised  in  August  will 
obtain  many  customers  who  wish  to 
save  money.  Granted  that  there  will 
not  be  as  many  sales  as  on  a  cold 
blustery  winter’s  day,  but  the  rent 
keeps  on  just  the  same  this  month  as 
in  December.  Jewels,  silverware,  and 
many  beautiful  things  in  that  line  are 
less  salable  now  than  at  the  holiday 
time — but  some  one  has  a  birthday 
every  day — some  one  is  getting  mar¬ 
ried — some  one  is  becoming  interested 
in  some  young  lady  or  man — and  sales 
would  be  forced,  the  loss  would  be 
less,  if  the  jewelers  pushed  a  little 
right  now.  Some  commission  house 
down  town  that  handles  the  entire 
product  of  some  melon  raiser  could 
advertise  to  advantage  at  this  time 
and  obtain  results  like  those  for  ‘Sun 
kist’  oranges  and  lemons.  There  was 
a  decrease  of  178.(K)(),000  pounds  in 
the  importation  of  coffee  this  past 
year.  Why  can’t  you  put  this  fact 
before  some  of  the  coffee  packers  and 
.show  them  that  a  part  of  the  lessened 
sale  was  due  to  the  advertising  of 


Postum,  various  brands  of  cocoa,  the 
great  tea  campaign,  and  other  forms 
of  substitutes  for  coffee.  It’s  worth 
trying  for,  and  there  are  a  lot  of  good 
houses  down  town  with  money  that 
should  be  spent  in  the  newspapers. 
It’s  a  good  time  to  advertise  new 
honey — it’s  just  coming  into  the  mar¬ 
ket,  and  soqie  man  can  make  money 
by  putting  out  a  ‘brand  named’  honey 
as  well  as  a  maple  syrup.  Why  not? 

“It’s  a  good  month  to  tell  the  story 
of  school  clothes  for  both  the  boy 
and  the  girl. 

“In  fact,  .August  is  a  good  month 
for  any  man  to  advertise,  and  so  is 
September.  Millions  of  people  are 
here,  some  few  are  away  of  course, 
but  get  your  customers  to  advertise 
to  the  crowd,  and  forget  the  few  that 
are  away. 

“Many  women  buy  their  Christmas 
presents  now — before  the  crowd;  bet¬ 
ter  value.’’ 

A  Severe  Test. 

When  the  debris  from  the  fire  which 
recently  destroyed  the  Montreal  Her¬ 
ald  building  was  cleared  away,  it  was 
found  that  the  two  Hoc  presses,  al¬ 
though  covered  with  wreckage  and 
standing  in  several  feet  of  water,  were 
still  in  goc»d  conditon,  and  when  taken 
down  and  removed  to  other  premtst.. 
they  were  ready  for  immediate 


GORDON  NYE  WEDS. 

Well-Known  New  York  Writer  and 
Cartoonist  Wins  Bride. 

Mr.  Gordon  Nye,  a  New  York 
writer  and  cartoonist,  now  managing 
editor  of  the  Knoxville  (Tenn.)  Even¬ 
ing  World,  married  Miss  Elizabeth 
Medaris,  of  that  city,  on  Saturday, 
-August  20.  The  marriage  ceremony 
was  very  quietly  solemnized  and  the 
couple  left  immediately  for  North 
Carolina  to  spend  their  honeymoon 

The  bride  is  a  native  Tennesseean 
and  is  well  known  in  new'spaper  cir¬ 
cles  of  the  state,  having  been  con¬ 
nected  with  both  the  Journal  and 
Tribune  and  the  Sentinel  of  Knoxville 
several  years.  She  is  the  daughter  of 
Rev.  R.  C.  Medaris,  a  Baptist  mis¬ 
sionary  in  New  Mexico. 

Mr.  Nye  is  well  known  through  his 
association  with  the  Watson  Maga¬ 
zine  as  managing  editor  and  later  his 
connecting  with  the  Hearst  papers  of 
Xew  York,  where  he  did  some  of  his 
most  powerful  work  during  the  fight 
on  race  track  gambling.  As  artist  for 
the  National  Democratic  committee 
during  the  1904  Parker  campaign  and 
the  1908  Bryan  campaign  his  cartoons 
were  published  in  all  the  Democratic 
papers  of  the  country.  He  is  a  native 
of  Reading,  Pa. 

BOSTON  PRESS  CLUB 

Will  Have  Album  Containing  Photo¬ 
graphs  of  All  the  Members. 

What  will  be  a  particularly  inter¬ 
esting  souvenir  in  later  years  will  be 
an  album  containing  photographs  of 
all  the  members  of  the  Boston  Press 
Club,  each  picture  suitably  auto¬ 
graphed.  An  offer  of  a  photographic 
concern  to  furnish  the  club  such  an 
album  as  a  gift  has  been  accepted  by 
the  directors.  It  is  expected  the  al¬ 
bum  will  be  ready  for  the  club  early 
in  the  autumn. 

Paul  F.  Brown,  of  the  Globe  art 
department,  one  of  the  oldest  direc¬ 
tors  in  point  of  service  on  the  Bos¬ 
ton  Press  Club’s  board,  has  enter¬ 
tained  numerous  “house’’  parties  of 
Boston  newspaper  men  and  artists  at 
his  camp  at  North  Weymouth  re¬ 
cently.  He  plans  to  remain  in  camp 
until  snow  flies.  His  camp  is  one  of 
the  most  attractive  on  Fore  river. 

Mayor  Charles  E.  Hatfield,  of  New¬ 
ton,  chairman  of  the  Massachusetts 
Republican  state  committee,  in  which 
capacity  he  comes  into  constant  con¬ 
tact  with  the  newspaper  men,  was 
this  week  elected  to  associate  life 
membership  in  the  Boston  Press 
Club. 
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WILLIAM  B.  HOWLAND. 

Treasurer  of  Outlook  Magazine  and 
Head  of  Periodical  Association. 

(Kioin  Leslie’s  Weekly.) 

Forty  years  ago  William  B.  Howland 
was  the  typesetter,  pressman  and  about 
everything  else  on  the  Gowanus  (N.  Y.) 
Gazette,  at  the  princely  salary  of  six 
dollars  a  week  and  board.  He  does 
not  hesitate  to  say  that  he  failed  to  re¬ 
ceive  the  six  dollars  a  week  regularl) 
and  that  the  board  was  not  of  the  best 

Not  many  years  later  Mr.  Howland 
bought  a  weekly  paper  at  Kinderhook. 
N.  Y.,  for  twelve  hundred  dollars.  His 
entire  capital  at  that  time  amounted  to 
about  forty  dollars.  His  credit  was 
good  and  his  ability  and  industry  were 
better,  and  in  a  few  years  he  was  able 
to  sell  the  paper  for  twenty-four  hun¬ 
dred  dollars,  and  with  this  generous  start 
in  life  was  able  to  buy  another  weekly 
in  a  more  prosperous  field. 

He  then  ventured  into  the  magazine 
field,  marching  steadily  forward  until  at 
last  his  identification  with  the  Outlook 
brought  him  the  opportunity  he  sought 
and  established  him  among  the  leading 
publishers  of  the  United  States.  A  pleas¬ 
ant  talker,  with  an  agreeable  presence 
and  a  generous  and  kindly  nature,  Mr. 
Howland  has  made  friends  all  his  life. 

He  was  prominent  in  organizing  the 
Periodical  Publishers’  Association  of 
.America,  which  embraces  nearly  all  the 
leading  magazines  and  weeklies,  and  his 
recent  election  to  the  presidency  of  that 
influential  body  was  a  well-deserved  rec¬ 
ognition  of  his  popularity. 

The  Outlook,  with  Mr.  Howland  in 
the  management,  and  with  the  editorship 
in  the  hands  of  that  rarely  gifted  gentle¬ 
man,  the  Rev.  Dr.  Lyman  Abbott  and 
his  equally  gifted  son,  and  with  ex- 
President  Roosevelt  as  contributing  edi¬ 
tor,  has  established  its  fame  and  reputa¬ 
tion  throughout  the  world. 


Ohio  Daily  Changes  Hands. 

The  Washington  C.  H.  (O.)  Daily 
Herald,  which  for  the  past  twenty- 
five  years  has  been  edited  and  pub¬ 
lished  by  W.  W.  Millikan,  has  been 
taken  over  by  the  Wasliington  Her¬ 
ald  Publishing  Company.  Officers  of 
the  company  are:  W.  W.  Millikan, 
president;  J.  H.  Harper,  vice-presi¬ 
dent  and  general  manager,  and  Charles 
H.  Rarrett,  secretary  and  treasurer. 
It  has  been  enlarged  to  eight  pages 
and  will  remain  politically  independ¬ 
ent. 


Oxodio  Makes  Good. 

Testimonials  as  to  the  value  of 
Oxodio,  the  metal  flux,  manufactured 
by  Thomas  Wilde’s  Son,  continue  to 
pour  in  from  all  over  the  country. 
Mr.  Wilde  will  reproduce  them  in 
The  Editor  and  Publisher  in  the  near 
future. 


Appointed  Western  Representative. 

F.  W.  Henkel,  150  Michigan  avenue, 
Chicago,  has  been  appointed  Western 
representative  for  the  Marion  (Ind.) 
Chronicle  and  Muncie  (Ind.)  Press. 


Illustrations 

We  do  good  illustrative  work  of  all 
kinds. 

We  are  practical. 

We  understand  engraving. 

Our  artists  are  competent. 

Day  and  night  stalls. 

The  Ethrldfie  Company 

Madison  Square  Bnildlad 

25  Cast  26lh  Street  NEW  YORK 
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One  Minute  Bulletins 

If  the  Business  Mana¬ 
ger  of  every  daily  paper 
in  the  United  States 
and  Canada  using  the 

LINOTYPE 

is  not  receiving  our 
fortnightly 

“One  Minute  Bulletins” 

it’s  either  Uncle  Sam’s  fault  or  the  fault  of  the  man 
who  opens  your  mail. 

You  are  on  the  list. 

They  are  incisive,  suggestive,  time  and  money¬ 
saving  brevities  re  Linotype  composition  in  your  own 
composing  room. 

Therefore  worth  reading 


MERGANTHALER  LIINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  TORONTO 


AMERICAN  TEAM  WINS. 


Creditors  of  Ogden  Examiner  May 
Not  Realize  Full  Claims.  I 

.‘Vccording  to  the  statement  of  the 
Pingree  National  Bank,  to  whom  the 
assignment  of  the  Ogden  Examiner  was 
made,  the  total  liabilities  are  $10,262.24, 
while  the  assets,  which  include  uncol¬ 
lected  advertising  accounts,  office  sup¬ 
plies  and  fixtures,  amount  to  $9,135.86. 
James  Pingree,  the  assignee,  in  his  re¬ 
port  to  the  District  Court,  says  that 
many  of  the  outstanding  accounts  in¬ 
cluded  in  the  Examiner’s  assets  are  of 
uncertain  value,  by  reason  of  their  doubt- 
.'ul  collectibility. 

More  than  onc-lialf  of  the  liabilities, 
or  $5,350.53,  is  the  result  of  overpaid 
subscriptions  received  by  the  Examiner 
a  few  weeks  before  the  assignment  as  a 
result  of  a  circulation  contest.  These 
subscriptions  will  be  taken  care  of  by  the 
Examiner  Publishing  Company,  which  is 
now  getting  out  the  paper. 

The  Pingree  National  Bank  is  the 
largest  creditor,  holding  notes  against 
the  newspaper  amounting  to  $1,500.  The 
Gilcs-McAllister  Advertising  Agency,  of 
Salt  Lake,  also  holds  a  claim  for 
four  scholarships  from  the  Ogden  Busi¬ 
ness  College  amounting  to  $175.  These 
were  some  of  the  prizes  which  were 
awarded  by  the  newspaper  in  its  circula¬ 
tion  contest  which  closed  a  short  time 
before  the  assignment  was  made. 


DECLARED  INSANE.  | 

The  Washington  Correspondent  Who 
Killed  Son  Committed  to  Asylum. 

William  J.  Carver,  the  Washington 
correspondent  who  killed  his  eleven 
months’  old  son,  July  27,  by  throwing 
the  child  against  the  wall  of  his 
apartment,  has  been  adjudged  insane 
by  a  jury. 

At  the  trial  a  number  of  physicians 
testified  to  Carver’s  mental  derange¬ 
ment,  which  they  characterized  as 
paresis.  Carver  declined  to  testify. 
The  court  ordered  him  incarcerated  in 
the  Government  Hospital  for  the  In¬ 
sane. 


System  of  Interchangeable  Cards. 

The  Portland  (Ore.)  Press  Club 
has  taken  up  a  proposition  to  make 
cards  in  the  Portland  and  Seattle 
Press  Clubs  interchangeable.  If  the 
practice  proves  satisfactory  the  sys¬ 
tem  will  be  extended  to  San  Fran¬ 
cisco  and  Los  Angeles  with  the  ulti¬ 
mate  intention  of  establishing  a  con¬ 
necting  link  with  all  the  press  clubs 
in  the  United  States. 


Anniversary  Dinner. 

Employees  in  the  business  and  edi¬ 
torial  departments  of  the  Batavia  (N. 
Y.)  Daily  News  tendered  Gerrit  G. 
Griswold  and  .Andrew  J.  McNain,  the 
proprietors,  a  dinner  last  week.  The 
occasion  was  the  twenty-ninth  anni¬ 
versary  of  their  ownership  of  the 
paper. 


Editor  Off  on  Long  Hike. 

Alfonso  Sagramosa,  editor  and 
publisher  of  II  Laroregoi  Italiane,  oi 
New  Rochelle,  N.  Y.,  left  Tuesday  on 
a  ten  w-eeks’  tramping  trip  which  will 
end  in  Chicago.  He  will  visit  various 
labor  camps  and  Italian  quarters  on 
the  way. 


Oklahoma  Paper  Shortens  Name. 

The  Lawton  (Okla.)  Daily  News- 
Republican,  published  under  that 
name  for  the  past  five  years,  has 
changed  its  name  to  the  Lawton 
Daily  News,  the  object  being  to 
shorten  it. 


ST.  LOUIS  POST-DISPATCH 


Secures  Noted  Aviator  to  Make  Series 
of  Free  Flights. 

The  St.  Louis  Post-Dispatch  has 
perfected  arrangements  whereby  Clif 
ford  B.  Harmon,  the  noted  aviator, 
will  make  a  series  of  flights  in  that 
city  during  the  second  week  in  Sep¬ 
tember. 

The  principal  flight  will  be  up  oi 
down  the  Mississippi  River  for  the 
entire  length  of  the  St.  Louis  watei 
front,  between  Carondelet  and  the 
Chain  of  Rocks.  The  Post-Dispatch 
will  defray  the  expense  of  the  entire 
series  and  will  offer  a  gold  memorial 
cup  for  the  w-ater  front  flight.  The 
flights  will  be  free  to  the  public. 


Advertising  Manager: 

Do  you  read  The  Editor  and  Pub¬ 
lisher  AND  Journalist  each  week?  If 
not,  you  are  missing  an  opportunity 
to  keep  informed  as  to  what  is  trans¬ 
piring  in  the  advertising  field.  Yon 
are  doing  your  employer  and  yourself 
an  injustice. 


The  Schenectady  (N.  Y.)  Citizen  is 
a  new  weekly  newspaper  recently  es¬ 
tablished. 


Championship  of  Morning  Newspaper 
League  Settled  for  Season. 

The  New  York  American  baseball 
nine  won  the  championship  of  the 
Morning  Newspaper  League  last  week 
by  defeating  the  World  team  by  a 
score  of  12  to  3.  The  American  won 
four  of  five  games  from  the  World 
this  season. 

Manager  R.  F.  Adams,  of  the  Amer¬ 
icans,  will  handle  the  team  which  will 
represent  New  York  at  Washington 
in  the  National  League  of  Union 
Printers’  championship  tournament 
for  the  August  Herrmann  cup,  won  in 
Chicago  last  year  by  the  Gotham 
printers. 


Will  Change  Weekly  Into  Daily. 

Campbell  Cory  and  Elmer  Beahrs 
have  purchased  a  weekly  at  Eufaula, 
Ala.,  and  will  shortly  convert  it  into 
a  daily.  Mr.  Cory  is  assistant  city 
editor  and  Mr.  Beahrs  telegraph  ed¬ 
itor  of  the  Montgomery  (Ala.)  Ad¬ 
vertiser. 


The  Grand  Cane  (La.)  Item  has 
been  revived,  with  Volney  S.  Staneart 
as  editor. 


THE  PUBLISHERS  METAL  CO. 

134  Metropolitan  Ave.,  Brooklyn 

Adopt  our  system  and  save  20%  on  your  metal  bill 

We  have  demonstrated  after  a  year’s  experience  with  our  system  of  making  metals  that 
we  can  save  at  least  20  per  cent,  on  the  metal  bill  of  any  metropolitan  daily 
All  we  ask  is  a  trial. 

FACTORY,  134  METROPOLITAN  AVE.,  BROOKLYN 

Hygrade  Autoplate.  Senior  or  Junior,  Stereotype,  Combination  or  Linotype  Metals 
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MAGAZINE  PRINTING. 


The  Difficult  Question  of  Blending 

Pictures  With  Text — Function  of 

the  Modern  Make-Up  Man  as 
Distinguished  from  That 
of  Art  Editor. 

(From  the  Xew  York  Evening  Post.) 

Among  the  many  minor  arts  of  the 
present,  upon  which  increasing  atten¬ 
tion  is  bestowed,  is  the  art  of  maga¬ 
zine  “make-up.”  The  function  of  the 
modern  “make-up”  man  differs  from 
that  of  the  older  “art  editor,”  in  that 
while  the  latter  was  primarily  and  al¬ 
most  exclusively  concerned  with  the 
selection  of  pictures  and  their  repro¬ 
duction,  the  former  gives  a  new  im¬ 
portance  to  the  work  of  adjusting  the 
picture  to  the  letter-press,  and  of  es¬ 
tablishing  a  characteristic  typographi¬ 
cal  style — matters  that  were  once  re¬ 
garded  as  more  or  less  mechanical 
and  left  largely  to  the  discretion  of 
the  printing  office. 

This  development  is  to  be  noted 
chiefly  in  the  less  expensive  magazines 
which,  unable  or  unwilling  to  provide 
elaborate  and  costly  color  features,  are 
forced  to  seek  freshness  and  attrac¬ 
tiveness  of  presentation  in  other  and 
more  economical  ways.  The  colored 
insert  does  a  certain  violence  to  the 
taste  of  all  who  feel  that  a  magazine, 
like  a  book,  implies  a  certain  principle 
of  unity  in  its  structure.  This  unity 
the  new  movement  recognizes,  after 
a  fashion,  and  seeks  to  turn  to  proper 
advantage.  To  blend  pictures  with 
text,  to  introduce  into  the  latter  such 
decorative  elements  as  may  be  appro¬ 
priate,  and  to  break  down  the  hard 
and  fast  “office  style”  so  as  to  draw 
from  the  resources  of  typography  it¬ 
self  effects  pleasing  to  the  eye — this 
surely  is  a  worthier  effort  than  the 
mere  multiplication  of  color  sections. 

A  FASCINATING  PROBLEM. 

But  while  the  intention  is  excellent, 
the  working  out  of  the  plan  is  not  al¬ 
ways  satisfactory.  With  few  excep¬ 
tions,  too  little  advantage  has  so  far 
been  taken  of  the  remarkable  oppor¬ 
tunity  to  make  the  modern  magazine 
a  worthy  companion  to  the  modern 
book  at  its  best.  The  problem  pre¬ 
sented  would  be  a  fascinating  one  to 
an  artist  with  a  firm  grasp  on  the  prin¬ 
ciples  and  best  traditions  of  the  print¬ 
ing  art.  For  the  magazine,  with  its 
large  double-columned  page,  is  the 
sole  representative  today  of  the  ear¬ 
liest  printed  books.  Thus  the  cultivat¬ 
ed  art  editor  has  open  to  him  a  whole 
field  which  is  ordinarily  closed  to  the 
maker  of  books.  The  trouble  usually 
is  that  this  grasp  upon  the  principles 
and  traditions  of  typography  is  pre¬ 
cisely  what  is  lacking.  The  editor  is 
out  of  sympathy  with  his  medium. 
Though  this  is  one  of  the  most  rigid 
and  least  compromising — for  types 


lUigcimein. 

Ullwmakee'a  Letdlnf  Home  Paper. 

SOME  OF  THE  REASONS  whj  70a  aboald 
tnclnde  tbia  paper  to  roar  adrertlslng  appro- 
priatlooa  for  1910: 

Ita  average  dallj  ctrralatlon  la  over  40,000 
coplea. 

It  regnlarly  carrlee  tbe  adTertisementa  of 
everx  licadlng  Uilwaokee  Uercbant — tbej 
have  proved  Ita  valor. 

Tbe  fact  that  Ita  columna  are  alwajra  clean 
and  pore  makea  It  fit  for  every  borne — 
makea  It  tbe  "borne  paper" — tbe  paper  for 
the  Adverttaer. 

JOHN  W.  CAXP8IE,  Bualneaa  Manager. 

THE  EVENING  WISCONSIN 

CHAS.  E.  ESDT,  Foreign  Repreaantatlva. 
NEW  TORX— 6010  XetiopoUtan  Bldg. 
CEICAOO— 160  Kiehigan  Ave. 


can  be  set  in  only  one  way — he  per¬ 
sists  in  treating  it  as  if  it  were  one  of 
the  most  plastic.  And  when  he  dis¬ 
covers  this  lack  of  plasticity,  instead 
of  making  a  merit  of  it,  as  a  sensitive 
artist  will  alwaj’s  find  a  way  of  doing, 
he  seeks  to  escape  from  it  by  unhappy 
expedients.  A  striking  example  of  this 
is  the  prevalent  use  of  hand-lettering 
in  the  headings  of  articles  and  stories. 
Types,  even  in  all  the  multiplicity  of 
execrable  job  fonts,  do  not  present  a 
sufficient  variety  for  the  taste  of  the 
art  editor,  who,  therefore,  calls  to  his 
assistance  the  florid  fancy  of  the  deco¬ 
rative  designer. 

IIA.ND  LETTERING  IN  IIE.\DINGS. 

Whatever  the  intrinsic  merit  of 
much  of  this  lettering,  its  use  within 
the  magazine  violates  what  is  almost 
the  first  principle  of  good  “make-up” — 
which  is  that  type  should  always  be 
used  with  type.  Even  the  decoration 
employed  should  be  as  typographical 
as  possible,  excellent  models  being 
ready  to  hand  in  the  type-set  orna¬ 
ments  of  the  seventeenth  and  eigh¬ 
teenth  centuries.  Much  of  the  deco¬ 
rative  material  now  commonly  used, 
and  upon  which  the  mechanical  meth¬ 
ods  of  reproduction  place  no  restraints 
of  handling,  is  unsuited  to  its  purpose. 
It  is  not  merely  that  this  material  is 
usually  without  “style,”  but  it  is  de¬ 
ficient  in  that  there  is  small  attempt 
to  follow  the  older  designers  who 
sought  to  echo  in  their  line  the  har¬ 
monies  involved  in  the  design  of  the 
type  itself.  For  the  modern  art  edi¬ 
tor  decoration  is  decoration,  and  he 
selects  his  headpieces,  frames  and  in¬ 
itials,  with  reference  to  his  own  per¬ 
sonal  taste,  rather  than  to  the  de¬ 
mands  of  the  particular  problem  which 
confronts  him.  Thus,  by  way  of  ex¬ 
ample,  most  type  faces  used  in  maga¬ 
zines  today  are  light  in  color,  with  a 
certain  amount  of  shading;  nothing, 
however,  is  more  common  than  to  see 
such  a  page  spotted  and  over-weight¬ 
ed  with  heavy  woodcut  ornaments 
whose  popularity  persists  in  spite  of 
the  fact  that  they  reflect  the  spirit  of 
quite  another  style  of  typography. 

MORE  SCHOLARLY  KNOWLEDGE  NEEDED. 

But  we  would  not  press  our  fault¬ 
finding.  The  vocation  of  art  editor  is 
still  young,  and  will  doubtless  attract 
in  time  both  editors  and  designers 
with  a  keener  perception  of  the  prob¬ 
lems  involved,  and  a  surer  aesthetic 
taste  in  the  solution  of  practical  diffi¬ 
culties.  What,  above  everything  else, 
is  needed  today  is  a  fuller  and  more 
scholarly  knowledge  of  the  past.  The 
illustrator  should  know  more  of  the 
Dutch  painters,  and  eighteenth  cen¬ 
tury  Frenchmen  like  Chardin,  who,  al¬ 
though  they  did  not  work  for  repro¬ 
duction  or  from  a  literary  text,  were 
none  the  less  illustrators  of  the  life 
about  them,  appealing  to  the  same 
popular  taste  that  is  exploited  by  the 
modern  magazine.  And  in  the  same 
way  the  decorative  designer  needs  to 
know  more  of  the  historic  styles  of 
design  and  their  evolution  in  corre¬ 
spondence  with  the  changes-  of  typo¬ 
graphic  style.  Even  the  illustrated 
book  is  no  new  thing,  and  though  it 
seems  useless  at  present  to  protest 
against  the  triumphant  half-tone  and 
wash-drawing,  artist  and  editor  alike 
will  find  in  the  French  and  Italian 
books  of  the  Renaissance  suggestions 
for  the  designing  of  illustrations,  and 
the  assimilation  of  these  with  the  text, 
that  will  go  far  towards  making  the 
magazine  of  the  future  a  thing  of  ac¬ 
complished  dignity  and  beauty,  in¬ 
stead  of  an  incomplete  realization  of  a 
valiant  but  indistinct  intention. 


INSPIRATION  OF  AUTHORS. 


Standing  Up  While  at  Work  Char¬ 
acteristic  of  Many  Writers. 

Edward  D.  Ellis,  the  veteran  New 
Jersey  writer  of  thrillers  for  boys, 
pounds  out  his  thousands  of  words  pei 
day  standing  at  his  typewriter.  In  this 
position  he  declares  his  mind  works 
better  and  he  becomes  less  physicall> 
tired. 

Mr.  Ellis  is  by  no  means  alone  in 
having  individual  methods  and  con 
ditions  of  composition  and  production 
says  the  New  York  Sun.  Authors  ol 
all  times  and  countries  and  of  all  de 
grees  of  fame  have  found  the  abilitj 
to  write  best  under  special  conditions 
Standing  up  at  work  was  a  character¬ 
istic  of  Victor  Hugo  even  before  the 
day  of  Mr.  Ellis  and  his  typewriter. 
The  whole  of  “Les  Miserables”  was 
written  by  the  author  in  this  attitude 

Hawthorne  was  yet  another  follower 
of  this  plan  and  evolved  many  of  his 
best  romances  afoot.  Walt  Whitman 
and  Horace  Traubel  found  their  best 
thoughts  in  the  other  extreme  of  pos¬ 
ture.  Climbing  up  on  a  pile  of  lum¬ 
ber  and  lying  down  flat  on  their  backs 
was  most  conducive  to  their  best 
thinking  and  so  was  the  posture  most 
highly  favored  by  them.  Alexander 
Pope  also  liked  the  idea  of  reclining, 
but  he  was  not  so  advanced  nor  so 
original,  so  he  did  his  work  quietly 
and  comfortably,  even  though  not  so 
picturesquely,  in  bed. 

He  tried  to  have  enough  paper  at 
hand  when  in  the  business  of  compo¬ 
sition,  but  whenever  a  thought  came 
to  him,  he  would  jot  it  down,  regard¬ 
less.  So  his  servant  would  often  find 
in  the  bed,  among  the  covers,  or  scat¬ 
tered  on  the  floor,  bits  of  paper  scrib¬ 
bled  over  with  what  we  to-day  know 
as  hackneyed  quotations. 

Another  lounger  was  Sir  Walter 
Scott,  although  he  did  not  go  so  far 
as  to  work  regularly  abed,  but  reclin¬ 
ing  comfortably  on  a  couch  he  could 
keep  his  mind  working  alertly  enough 
to  keep  two  amanuenses  busy.  The 
two  trains  of  thought  never  confused 
him,  although  he  frequently  had  to 
stop  to  let  the  amanuenses,  confused 
in  hearing,  get  straightened  out. 

No  one  could  find  any  trace  of  in¬ 
activity  in  any  phase  of  Napoleon 
Bonaparte’s  pursuits,  and  when  dic¬ 
tating  to  Bourienne  he  would  most 
often  sit  on  the  arm  of  his  secretary’s 
chair,  patting  him  on  the  head  or  pull¬ 
ing  his  ears.  When  sitting  in  a  chair 
of  his  own  his  favorite  posture  for 
dictation  was  with  a  leg  thrown  over 
the  arm  of  the  chair. 

Balzac,  dressed  in  the  favorite 
monk’s  robe,  worked  best  at  night, 
and  often  wrote  continuously  from 
midnight  till  noon,  fighting  off  drowsi¬ 
ness  with  draughts  of  strong  coffee. 

Authors  have  had  many  different 
stories  to  tell  of  how  the  conception 
of  their  works  has  come  about.  Dick¬ 
ens  professed  in  the  preface  to  “Pick¬ 
wick”  to  tell  this  interesting  secret 
He  goes  on  to  explain  much  of  de¬ 
tails,  the  pages  of  letter  press,  the 
number  of  illustrations,  the  price,  etc., 
but  of  the  actual  question  all  he  says 
is,  “I  thought  of  Mr.  Pickwick  aird 
wrote  the  first  number.”  He  either 
could  not  or  would  not  explain  how 
he  thought  of  that  famous  character 
and  how  it  really  originated. 

Most  authors  likely  could  not  ex¬ 
plain.  Douglas  Jerrold  told  that  the 
conception  of  “Mrs.  Caudle’s  Curtain 
Lectures”  burst  upon  him  one  winter 
day  while  he  was  looking  at  a  group 
of  Eton  College  schoolboys  boister¬ 
ously  playing.  The  author  declared 


that  the  sight  suggested  the  idea  of 
the  “Curtain  Lectures,”  though  he  ad¬ 
mitted  that  he  could  not  explain  or 
even  himself  see  the  connection. 
Clergymen  often  tell  of  similar  in 
stances,  the  suggestion  of  texts  to 
them  by  occasions  which  have  no  link 
of  association. 

Edgar  Allan  Poe,  on  the  other  hand, 
maintained  that  he  could  always  logi¬ 
cally  trace  out  the  plan  by  which  an 
idea  was  born  to  him,  matured  and 
treated.  He  even  wrote  an  essay  mi¬ 
nutely  accounting  for  every  detail  of 
the  genesis  and  development  of  “The 
Raven.”  This  must  be  taken  with  a 
grain  of  salt,  however,  by  those  scepti¬ 
cal  ones  who  remember  that  the  weird 
genius  repeatedly  and  openly  avowed 
that  he  -would  make  any  statement 
likely  to  arouse  interest. 


KANSAS  MAGAZINE  SOLD. 


Corporation  Takes  Over  Publication 
and  Will  Broaden  Its  Scope. 

The  Kansas  Magazine  Company,  a 
corporation,  has  purchased  the  Kan¬ 
sas  Magazine,  published  at  Wichita 
and  will  continue  its  publication. 

W.  Y.  Morgan,  of  the  Hutchinson 
News,  will  be  president  of  the  new 
company  and  among  the  directors  are 
Arthur  Capper  of  the  Topeka  Capital, 
Hon.  T.  C.  Carver  of  Pratt;  F.  Du¬ 
mont  Smith  of  Hutchinson,  Hon. 
Frank  Hess,  mayor  of  Arkansas  City; 
Mack  Cretcher  of  Sedgwick  and  other 
well-known  publishers  and  business 
men  of  Kansas,  including  Lewis  Allen 
and  Clarence  I.  Reed,  the  former  pub¬ 
lishers. 

F.  Dumont  Smith,  of  Hutchinson, 
widely  known  for  his  political  writ¬ 
ing,  and  travel  books,  will  be  the  lit¬ 
erary  editor.  Lewis  Allen  will  con¬ 
tinue  as  the  business  manager.  Clar¬ 
ence  I.  Reed,  publisher  of  the  Price 
Current  and  other  publications,  will 
be  one  of  the  directors  and  take  an 
active  interest  in  the  management. 

It  is  the  intention  to  broaden  the 
scope  of  the  magazine  so  as  to  in¬ 
clude  the  whole  Central  West  and 
Southwest.  • 


New  Wisconsin  Daily  Launched. 

The  stockholders  of  the  Rhinelander 
(Wis.)  Publishing  Company  met  last 
week  and  elected  the  following  direc¬ 
tors:  President,  W.  E.  Brown;  vice- 
president,  J.  O.  Moen;  secretary,  C. 
A.  Wisson;  treasurer,  M.  H.  Ray¬ 
mond.  Edward  E.  Payne,  recently  of 
the  Nassau  Record-Herald,  was  elect¬ 
ed  manager  and  editor.  T 
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ST.  LOUIS, 

To  Publishers  Concerned: 

The  Publishers’  Circulation  Service  Company  last  February 
launched  a  Twenty  European  Trip  contest  on  this  paper,  and  on 
June  25th  brought  it  to  a  most  successful  close.  Considering  the 
fact  that  we  had  only  completed  a  very  successful  contest  when  this 
one  was  opened,  the  results  obtained  were  splendid,  indeed,  and  ex¬ 
ceeded  our  expectations. 

The  management  of  the  contest,  the  editorial  and  advertising 
features,  absence  of  any  aftermath  of  bitterness,  and  in  fact  every¬ 
thing  which  goes  to  make  up  a  succussful,  and  withal,  honestly 
conducted  contest  is  thoroughly  understood  by  the  Publishers’  Circu¬ 
lation  Service  Company. 

We  consider  their  methods  ideal,  and  this,  backed  op  by  a  perfect 
system,  influences  us  to  recommend  the  services  of  this  company  to 
any  publisher  desirous  of  adding  substantially  to  their  list  of  paid- 
in -advance  subscribers. 

We  found  the  personnel  of  the  management  conducting  the 
contest  above  the  average. 
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A  CENTURY  AGO. 

Advertising  Was  Terse  and  Very 
Much  to  the  Point. 

The  advertising  business  has  made 
such  rapid  strides  in  just  the  last  few 
years  that  a  glimpse  of  the  ads  printed 
in  the  newspapers  of  a  century  ago  forms 
an  interesting  commentary  of  those 
times.  On  November  16,  1801,  the  New 
York  Evening  Post  came  into  existence 
with  a  four-page  issue,  five  columns 
wide.  More  than  half  of  the  space  was 
devoted  to  advertisements,  which  shows 
not  only  that  the  early  publishers  knew 
which  side  their  bread  was  buttered  on, 
but  also  that  advertising  was  considered  a 
good  business  principle  by  our  merchant 
forefathers.  It  is  the  quality  rather  than 
the  quantity  which  has  changed  with  the 
years,  as  a  few  samples  will  go  to  show : 

“FOR  S.ALE,  Gin  in  pipes;  large  and 
small  green  Bottle  Cases,  complete; 
Glass-Ware,  consisting  of  tumblers,  de¬ 
canters,  &c. ;  Hair  Brushes,  long  and 
short ;  black  and  blue  Dutch  Cloth ; 
Flour,  By  Frederick  De  Peyser.” 

“FOR  LONDON,  The  Staunch  regu¬ 
lar  trading  ship  Juliana,  R.  Roath,  mas¬ 
ter,  will  be  despatched  in  10  or  12  days, 
having  half  her  cargo  on  board.  For 
freight  or  passage,  having  superior  ac¬ 
commodations,  apply  on  board  at  Old- 
slip,  or  to  Coit  &  Woolsey,  98  Murray’s 
Wharf.  We  have  received  per  ship 
Mercury  from  Liverpool  a  consignment 
of  DRY  GOODS,  which  will  be  sold  at 
moderate  advance,  consisting  of  two 
bales  Coatings,  four  do.  Rose  Blankets, 
10  cases  Hats,  4  do.  Hosiery,  and  2 
trunks  Calicoes,  Chintzes,  Muslins,  Vel- 
verets.  Corduroys,  &c.,  &c.” 

The  shipping  ads,  in  fact,  which  occu¬ 
pied  nearly  half  of  the  first  page,  all 
ended  like  the  above  with  a  list  of  im¬ 
ports  for  sale,  a  complete  enumeration 
always  following,  with  never  a  hint  of 
the  price.  That  would  scarcely  go  down 
in  these  days  of  fierce  competition.  The 
temperance  worker  may  take  heart  in 
the  advance  of  his  cause  in  that  practi¬ 
cally  every  notice  contained  a  substantial 
invoice  of  gin,  Madeira  rum  or  other 
bibulous  beverage.  One  firm  on  Water 
street  closed  their  long  enumeration  of 
liquors  by  stating  that  they  also  sold 
nutmegs,  mace,  cloves  and  cinnamon, 
showing  that  modern  man  has  ample 
precedent  for  breath  concealers. 

Of  interest  to  the  betting  fraternity 
was  a  quarter  column  announcement  of 
the  Troy,  Lansingburgh  and  Waterford 
Navigation  Lottery. 

There  was  to  be  10,788  cash  prizes 
aggregating  $225,000,  ranging  from  a 
thousand  dollars  down  to  ten,  with  cer¬ 
tain  other  cash  bonuses  on  certain  days. 
Thirty-seven  thousand  five  hundred  tick¬ 
ets  were  to  be  sold  at  $6  each,  which 
would  bring  in  the  same  amount  as  ex¬ 
pended.  Further,  the  managers  ex¬ 
plained  that  the  prizes  would  be  sub¬ 
ject  to  a  deduction  of  15  per  cent.,  the 
lottery  being  for  the  sole  purpose  of 
“raising  thirty  thousands  dollars  to  im¬ 
prove  the  navigation  of  Hudson’s  river, 
between  the  city  of  Albany  and  the  vil- 
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lages  of  Troy,  Lansingburgh  and  Water¬ 
ford — agreeable  to  the  several  acts  of 
the  Legislature  of  the  State.  The  Tick¬ 
ets  for  the  above  Lottery  are  for  sale 
at  Gain  &  Tennyck’s  Bookstore,  No.  148 
Pearl  Street. — Prize  Tickets  in  the  New 
York  State  Road  Lottery  taken  in  pay¬ 
ment.”  What  do  you  know  about  that. 
Governor  Hughes?  On  another  page  a 
company  (in  our  enlightened  days  it 
would  be  a  Morgan  syndicate)  an¬ 
nounced  their  purchase  of  all  the  tickets 
in  the  lottery,  which  would  be  sold  at 
six  dollars  until  the  30th,  after  which  the 
price  would  positively  be  advanced  to 
six-fifty.  High  finance  is  not  such  a 
new  idea,  after  all. 

Theatrical  competition  had  not  arrived 
in  1801.  “The  Public  are  respectfully 
acquainted  that  the  Theatre  will  open 
for  the  ensuing  season  this  Evening, 
16th  November,  with  a  celebrated  Com¬ 
edy  called  Lover’s  Vows,  to  which  will 
be  added  a  Farce,  called  Fortune’s  Frolic. 
The  Doors  will  open  at  half  after  S, 
and  the  Curtain  rise  at  half  after  6 
o’clock.  Box  1  Dollar — Pt  3-4^Gallery 
1-2  Dollar.”  Early  hours  must  have 
been  the  rule  at  that  time;  also  first 
come  first  served.  But  if  there  was  no 


competition,  the  manager  had  other 
troubles,  which  he  went  on  to  air  to  the 
tune  of  half  a  column. 

Who  knows  but  what  a  hundred  years 
from  now  our  own  auto  and  railway 
ads  may  sound  as  quaint  as  some  of 
these? — Elisabeth  {N.  J.)  Times. 


Michaelis  Estate  Valued  at  $80,000. 

The  will  of  the  late  iWalter  R. 
Michaelis,  publisher  of  the  Chicago 
Staats  Zeitung,  who  was  drowned  re¬ 
cently  in  Aquago  Lake,  New  York, 
was  filed  for  probate  last  week.  The 
estate  is  valued  at  $80,000,  all  in  per¬ 
sonal  property. 


NEWSPAPERS  BEST  MEDIUM. 

Best  Way  to  Reach  Greatest  Number 
of  People,  Says  Merchant. 

A  Michigan  business  man  explains 
why  he  advertises  and  why  he  uses 
newspapers  for  the  purpose.  He  says; 

“I  advertise  in  the  newspapers  be¬ 
cause  I  am  not  ashamed  of  my  goods 
or  my  work  and  to  let  people  know 
about  myself,  my  store  and  my  stock; 
because  I  cater  to  the  intelligent  class, 
and  they  read  the  papers,  and  I  be¬ 
lieve  in  increasing  my  business;  be¬ 
cause  I  can  talk  to  more  people 
through  the  newspapers  at  a  greater 
distance  in  less  time  and  at  a  more 
reasonable  price  than  in  any  other 
way;  because  my  newspaper  advertis¬ 
ing  has  brought  me  greater  returns 
for  the  least  expenditure  of  any  ad¬ 
vertising  I  have  done;  because  when 
I  write  an  ad.  I  am  not  too  stingy  to 
pay  for  placing  it  in  the  best  possible 
medium  or  to  have  it  inserted  so  it 
is  attractive;  because  I  know  my  ad. 
is  seen  and  read  by  every  one  in  the 
house  where  the  paper  goes.” 


Japanese  Advertising  Ways. 

The  Japanese  have  an  original  way 
of  advertising  and  they  apply  to  the 
art  all  the  poetry  that  their  original 
imagination  is  capable  of.  They  have 
recourse  to  the  most  varied  and  im¬ 
provised  methods,  and  their  combina¬ 
tions  are  sometimes  as  picturesque  as 
they  are  original.  A  Japanese  mer¬ 
chant  informs  his  customers  that  his 
goods  are  sent  off  with  the  rapidity 
of  a  shot.  A  stationer  calls  his  knowl¬ 
edge  of  natural  history  to  his  aid 
thus:  “Our  wonderful  paper  is  as  dur¬ 
able  as  the  hide  of  an  elephant.”  A 
Tokio  grocer  borrows  from  psychol¬ 
ogy,  and,  in  mordant  language,  an¬ 
nounces  that  “Our  vinegar  of  extra 
quality  is  sharper  than  the  bitterness 
of  the  most  diabolical  of  mothers-in- 
law.” — London  Tit-Bits. 


New  Hoe  Press  for  Montreal  Herald. 

An  order  has  been  received  by  R. 
Hoe  &  Co.  to  construct  a  duplicate  of 
the  Montreal  Herald’s  present  quad¬ 
ruple,  converting  it  into  an  octuple 
machine,  with  the  latest  improved 
high-speed  folders.  When  this  is  done 
the  capacity  of  the  press  will  be  in¬ 
creased  to  150,000  papers  an  hour  of 
8  pages,  108,000  of  10  pages,  90,000  of 
12  pages,  72,000  of  14  or  16  pages,  54,- 
000  of  20  pages,  36,000  of  18,  22,  24,  28 
or  32  pages.  The  machine  will  be  one 
of  the  largest  and  best  presses  in 
Canada. 


Kentucky  Semi-Weekly  Sold. 

The  Princeton  (Ky.)  Leader  has 
been  purchased  by  Richard  D.  Forbes, 
of  Quarryville,  Pa.  Mr.  Forbes  will 
take  charge  September  1,  and  it  is 
understood  that  he  contemplates  turn¬ 
ing  the  Record  into  a  daily.  The 
former  owners  of  the  paper  were  State 
Senator  J.  R.  Catlett  and  George  F. 
Gatlet.  The  latter  remains  with  the 
paper. 


The  American  Ink  Co. 

Makers  of  Guaranteed  News  Ink 
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THE  PAYMENT  OF  NEWSPAPER 
CONTRIBUTORS. 

A  well-known  author,  who  requests 
that  his  name  be  not  printed,  comes 
to  The  Editor  and  Publisher  with  a 
grievance  against  metropolitan  news¬ 
papers.  He  states  the  case  as  fol 
lows: 

“I  sent  to  the  Sunday  editor  of  a 
big  New  York  paper  a  manuscript, 
offering  it  for  sale.  I  inclosed  stamps 
for  return  if  it  should  be  judged  un¬ 
available.  I  received  no  word  during 
six  weeks,  neither  did  I  see  the  article 
in  print. 

“I  wrote  again,  asking  for  informa¬ 
tion  as  to  whether  the  story  was 
available.  I  received  no  reply. 

“After  a  couple  of  weeks,  I  went 
personally  to  the  newspaper  office  and 
saw  the  Sunday  editor.  He  had  no 
recollection  of  the  matter,  but  re¬ 
ferred  me  to  a  clerk  who  looked  it  up 
and  found  that  the  story  had  been 
printed  two  months  before — within 
two  weeks  after  the  time  1  submitted 
it.  I  was  told;  ‘Your  money  is  proba¬ 
bly  down  in  the  cashier’s  office.’ 

“Thereupon  I  went  to  the  cashier, 
and,  after  idcntifj'ing  myself  to  him, 
was  handed  the  envelope  containing 
the  price  which  the  Sunday  editor  al¬ 
lowed  for  my  story. 

“It  seems  to  be  the  custom  of  New 
York  papers  to  deal  with  paid  con¬ 
tributors  in  this  manner.  Is  it  fair? 

“Why  should  a  newspaper  publisher 
throw  this  burden  of  investigation 
upon  the  author?  Suppose  I  were 
called  out  of  town.  How  should  1 
know  if  niy  story  was  printed?  Why 
do  they  compel  me  to  follow  every 
paper  to  find  out  if  my  story  appears? 
The  niagazine.s  notify  an  author  when 
his  manuscript  is  accepted.  What 
right  has  a  newspaper  to  convert  my 
inclosed  postage  stamps  to  its  own? 

“.\nd  finally,  what  is  done  with  the 
money  which  authors  never  call  for?’’ 

The  Editor  and  Publisher  cannot 
answer  the  last  question. 

If  there  be  publishers  who  have  al¬ 
lowed  uncalled-for  author’s  money  to 
accumulate,  we  hope  they  will  be 
tonsciencft-stricken  when  they  read 
this  editorial. 


DANGEROUS  PRACTICE  OF 
NEWS  GATHERING  BY  THE 

ADVERTISING  DEPARTMENT. 

Should  the  advertising  staff  of  a 
newspaper  gather  news  to  be  printed 
as  news? 

It  is  an  old  question,  that  at  some 
time  demands  a  decisive  answer  in 
every  newspaper  office.  Of  late,  we 
have  been  led  by  palpable  conditions, 
wide  spread,  to  think  that  the  ques¬ 
tion  may  become  a  general  issue  call¬ 
ing  for  the  formulation  of  a  rule  to 
guide  all  publishers — if  such  a  rule 
can  be  authoritatively  written. 

In  these  days  of  strenuous  compe¬ 
tition  for  advertising,  the  advertising 
solicitor  finds  it  easy  to  engage  the 
first  attention  of  the  advertiser  bj 
asking  for  news.  He  is  likely  to  take 
without  question  whatever  the  adver¬ 
tiser  gives  him,  for  he  desires  to  keep 
on  good  personal  terms  with  the  ad 
vertiser.  Inevitably,  lie  colors  the 
“news”  to  favor  the  advertiser.  It  is 
a  dangerous  practice. 

When  the  advertising  department 
begins  the  habit  of  collecting  news, 
it  is  on  the  way  to  bringing  about 
the  sale  of  “write-ups.”  It  is  dan¬ 
gerous  to  begin  even  the  approach  to 
that  condition. 

True  it  is  that  where  staffs  are 
small,  the  help  of  the  advertising  men 
is  well  received  by  the  editorial  staff. 
-Mso  it  is  true  that  an  advertiser  may 
say  to  the  solicitor,  of  his  own  initia¬ 
tive:  “Here  is  a  piece  of  news.”  Oi 
course,  the  advertising  solicitor  must 
take  it.  But  it  is  his  duty  to  say  al¬ 
ways;  “I  will  hand  it  to  our  editor. 
This  belongs  entirely  in  his  depart¬ 
ment.” 

We  repeat,  as  the  basis  of  a  rule  for 
publishers,  that  it  is  dangerous  to 
make  or  allow  the  advertising  depart¬ 
ment  to  begin  the  practice  of  news 
gathering. 

Sporting  News. 

“You  don’t  seem  to  print  the  results  of  the 
races.” 

,  "V'es,  we_  do,”  said  the  editor  of  the  Plunk- 
ville  Palladium.  ”\Ve  have  all  the  bankruptcy 
news.” — Richmond  Journal. 

Fly  Paper. 

Customer — Have  you  any  fly  paper?** 

Clerk — Yes.  sir.  Will  you  have  the  Aero¬ 
plane  Journal  or  the  Aviator’s  Gazette? — Bos- 
ton  Transcript. 


CONTEST  WINNERS  HOME. 


Young  Ladies  Tour  Europe  as  Guests 
of  Times- Democrat. 

Seventeen  young  ladies,  winners  of 
the  New  Orleans  Tiines-Democrat’s 
voting  contest,  arrived  in  New  York 
this  week  after  a  six  weeks’  tour  of 
Europe.  The  party,  which  was  in 
charge  of  E.  K.  Jennings  of  the 
Tiines-Democrat,  sailed  from  Phila¬ 
delphia  on  July  9.  England,  France, 
Switzerland,  Belgium,  Holland  and 
Germany  were  among  the  countries 
visited.  They  also  saw  the  Passion 
Play. 

The  contest  wa’s  inaugurated  last 
January  and  closed  in  May.  The  win¬ 
ner  was  Edna  Bohne,  of  New  Orleans, 
who  polled  more  than  700,000  votes. 
The  other  sixteen  girls  came  from  all 
over  Mississippi  and  Louisiana.  The 
contest  was  conducted  by  the  Publish¬ 
ers’  Circulation  Service  of  New  York. 


FORM  GAYNOR  CLUB. 


Newspaper  Men  Who  Covered  Story 
Organize  on  Hospital  Steps. 

The  Newspaper  Men’s  Gaynor  Club 
was  formally  organized  on  the  steps 
of  St.  Mary’s  Hospital,  Hoboken,  last 
Monday  afternoon.  Hal  W.  Ormsby 
was  elected  president,  Wells  Hawkes, 
vice-president,  Tom  Thorpe,  treasurer, 
and  Oscar  .\rmes  secretary.  The  fol¬ 
lowing  board  of  governors  was  also 
elected:  W.  Baskerville,  D.  Hamilton, 
Charles  Menzies,  V.  Lane,  R.  M 
Speers  and  R.  Kennedy. 

The  membership  is  limited  to  the 
men  who  covered  the  Gaynor  story. 

banquet  will  be  held  annually,  at 
which  the  Mayor,  Secretary  Adamson. 
Rufus  Gaynor  and  the  physicians  who 
attended  the  Mayor  will  be  the  guests. 


To  Represent  Portland  Oregonian. 

Verree  &  Conklin,  special  agents, 
New  York  and  Chicago,  have  been 
appointed  the  advertising  representa¬ 
tives  in  the  foreign  field  of  the  Port¬ 
land  (Ore.)  Oregonian. 


Appointed  Eastern  Representative. 

Perry  Lukens.  Jr.,  special  agent. 
Tribune  Building,  New  York,  has 
been  appointed  the  Eastern  advertis¬ 
ing  representative  of  the  London 
(Out.)  Free  Press.  The  Free  Press 
has  a  morning  and  evening  edition 
and  has  a  claimed  circulation  of  over 
26,000.  W.  J.  Black  is  the  business 
manager. 


Another  Paper  for  Durham,  N.  C. 

It  is  reported  that  Janies  A.  Rob¬ 
inson,  former  owner  of  the  Durham 
(N.  C.)  Sun  and  until  a  few  weeks 
ago  a  stockholder  in  the  paper,  is  to 
he  the  editor  and  manager  of  a  new 
paper  soon  to  he  launched  in  I’hirhani. 


Canadian  Newspaper  Men  Meet. 

The  annual  summer  meeting  of  the 
daily  section  of  the  Canadian  Press 
Association  was  held  at  Galt,  Ont., 
last  week.  Twenty-five  members  at¬ 
tended.  President  Dobbin  presided 
at  the  meeting. 


New  Publication  for  Nashville. 

The  Exhaust  is  the  name  of  a  new 
automobile  journal  scheduled  to  make 
its  appearance  in  Nashville  September 
1.  It  will  be  published  by  the  Ex¬ 
haust  Publishing  Company. 

Fred  W.  Coleman  has  repurchased 
the  Coloma  (Mich.)  Courier,  which 
he  recently  sold. 


ONLY  AN  EDITOR  NOW. 

(L.  H.  Robbins,  in  Newark  Evening  AVtct.’i 
Once  he  was  I’resiilent,  potent  and  grand. 

Hilt  he’s  only  an  editor  now. 

Once  he  was  h.iiled  as  the  hciid  of  the  lainl, 
.lie  is  only  an  editor  now. 

Once  in  the  White  House  he  kinged  it  in  state; 
Princes  and  diplomats  thronged  at  his  gate. 

But  oh!  what  a  fall  for  a  person  so  great! — 

He  is  only  an  editor  now. 

Once  on  his  brow  w-as  a  glittering  crown. 

Yet  he’s  only  an  editor  now. 

Trust-boosted  tyranny  quaked  at  his  frown. 

Yet  he’s  only  an  editor  now. 

Captains  of  capital,  doctors  of  graft. 

Sea  going  pirates  and  masters  of  craft. 

Shook  when  he  glowered,  and  lc.apt  when  he 
laughed. 

Yet  he’s  only  an  editor  now. 

Many  a  prophet  he  put  in  eclipse. 

But  he’s  only  an  editor  now. 

Pearls  were  the  maxims  that  fell  from  his  lips. 

But  he’s  only  an  editor  now. 

Statesmen  declare  that  the  papers  to-day 
Are  solely  perused  for  the  news  they  purvey, 
•And  not  for  the  things  that  the  editors  say — 
And  he’s  only  an  editor  now. 

The  beasts  in  the  jungle  ran  howling  from  him 
Who  is  only  an  editor  now. 

.Mas!  that  a  hunter  so  mighty  of  limb 
Should  be  but  an  editor  now. 

Would  the  lion  have  felt  it  so  needful  to  flee. 
Would  the  lyn.\  and  the  leopard  have  hid  in  a 
tree. 

If  they  had  foreseen  that  their  terror  would  be 
Only  an  editor  now? 

I'or  years  a  scientist  held  in  esteem. 

He  is  only  an  editor  now. 

Autochthonous  ungulates  once  were  his  theme. 

But  he’s  only  an  editor  now. 

Old  World  enlightenment  harked  to  his  lore 
.'\nd  decked  him  with  ribbons  and  medals  a 
score. 

But  sages  and  seers  will  attend  him  no  more; 
He  is  only  an  editor  now. 

Chummy  no  longer  with  Kaiser  and  King, 
Only  an  editor  now — 

•Ah!  bow  the  thought  of  the  come-down  must 
sting — ■ 

Only  an  editor  now. 

.A  penny-a-liner,  reformer,  at  that; 

No  one  to  cheer  him  or  flourish  the  hat; 
Signs  “Ed,’  not  “Ted.,”  at  the  end  of  his 
chat — 

Only  an  editor  now. 

Glory  and  honors  forever  behind. 

He’s  only  an  editor  now. 

Homeward  he  comes  to  the  grit  and  the  grind. 
Only  an  editor  now. 

Home  to  the  paste  and  the  shears  and  the 
sweat. 

To  the  rush  and  the  clank  and  the  clatter — and 
yet 

He’s  the  happiest  man  in  creation.  I’ll  bet. 
For  he’s  only  an  editor  now. 


The  Newspaper  as  a  Menu. 

The  meal  is  prepared  for  one  person; 
the  menu  for  many  persons.  Now  the 
newspaper  is  not  a  meal;  It  is  a  menu.  It 
Is  not  edited  for  one  person,  but  for  many 
persons. 

Not  for  "the  mass”  or  ’’the  masses;” 
that  Is  a  corroding  superstition.  There  Is 
no  "mass”  to  read  a  newspaper — only  In¬ 
dividuals.  But  Into  the  newspaper  there 
is  put  a  wide  variety  of  things  because 
there  Is  a  wide  variety  of  persons  In  the 
world  this  year. 

The  man  who  wants  only  a  bunch  of 
grapes  and  a  little  tea  and  toast  for 
breakfast  cannot  understand  the  individ¬ 
ual  next  him  who  Is  of  a  husktness.  who 
demands  buckwheat  cakes,  sausages  and 
pie;  yet  the  hotel  must  take  in  both.  So 
must  the  newspaper. 

The  art  of  newspaper  reading  may  be 
divided  Into  two  part-s— elimination  and 
assimilation.  No  one  individual  not  con¬ 
cerned  In  the  making  of  newspapers  has 
any  business  with  the  whole  paper.  The 
reader  should  select  what  concerns  him 
in  the  day’s  news  and  pass  by  the  rest 
on  the  other  side. 

Failure  to  do  that  leads  to  the  reading 
of  much  more  than  can  be  read  care¬ 
fully.  Result:  misty  Impressions  and 
vague,  purposeless  thinking.  The  real 
news  of  the  day  for  any  one  human  being 
Is  contained  in  not  more  than  a  dozen 
•’stories:”  choose  the  dozen  that  concern 
you  and  concentrate  on  them.  Don’t  try  to 
cover  everything  In  the  paper — not  even 
everything  on  politics  or  sport.  There  are 
twenty  different  oyster  dishes  on  a  goo<l 
menu:  but  to  get  enough  nitrogen  to  keep 
him  from  starvation  a  man  would  have 
to  eat  fourteen  dozen  a  day. — St.  Louis 
Republic. 


The  Magazine  Man. 

“I  fear  the  hero  of  the  magazine  serial  will 
be  bankrupt  next  month.” 

“Why  so?” 

“He  leaves  a  taxirab  waiting  in  the  last 
chapter.” — St.  Louis  Star, 


“How  is  the  magazine  man  getting  along 
whom  you  hired  to  run  your  newspaper?” 

“I  haven’t  broken  him  of  all  his  old  habits. 
When  news  is  dull  he  promises  a  lot  of  fine 
news  for  the  next  number.” — Louisville 
Courier- J  ourn  at. 


“That  magazine  writer  says  he  is  going  to 
print  an  absolutely  truthful  and  impartial  an¬ 
alysis  of  your  career.” 

“Absolutely  truthful  and  impartial  I”  echoed 
Senator  Sorghum. 

“Great  Scott  I  I  wonder  what  I  have  done 
to  offend  himl” — IVaskington  Star. 
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PERSONAL. 

J.  A.  McDonald,  editor  of  the  To¬ 
ronto  Globe,  will  relinquish  part  of  his 
duties  on  that  paper  in  order  to  de¬ 
vote  more  time  to  his  lecture  engage¬ 
ments. 

Oscar  M.  Duggan,  editor  of  the 
Greenville  (Tenn.)  Democrat,  is  con¬ 
templating  entering  the  contest  for 
the  State  Comptrollership. 

Orson  E.  Faxon,  business  manager 
of  tlie  Kendall  County  (Ill.)  News, 
was  married  recently  to  Miss  Jessie 
L.  I'oster. 

Charles  B.  Nicolson,  editor  of  the 
Detroit  Free  Press,  accompanied  by 
Mrs.  Nicolson.  is  enjoying  a  two 
weeks'  visit  at  Portland,  Me. 

W.  F.  Kerr,  State  editor  of  the 
Oklahoma  City  Oklahoman,  is  spend¬ 
ing  his  vacation  at  Colorado  Springs. 

Edgar  Berkeley  Woodward,  presi¬ 
dent  t'f  the  Woodward  &  Tiernan 
Printing  Company  of  St.  Louis,  will 
be  married  on  September  1  to  Miss 
Rebecca  .Marie  Scott. 

.\rthnr  Park,  sporting  editor  of  the 
Peoria  (111.)  Herald-Transcript,  has 
accepted  a  position  with  the  St.  Louis 
office  of  the  United  Press. 

James  W.  Miller,  general  managei 
of  five  pro-English  newspapers  print 
ed  in  South  .-Xfrica,  has  been  spending 
some  time  in  Chicago  buying  new 
presses  and  other  etiuipment. 

Prof.  .\.  J.  .\yres,  of  the  Pharma¬ 
ceutical  I'.ra,  has  returned  from  a  va¬ 
cation  trip  to  Missouri. 

Frank  M.  Hatch,  in  charge  of  th< 
city  circulation  of  the  South  Bend 
(Ill.)  Tribune,  and  Mrs.  Hatch,  win 
have  been  visiting  in  New  York  and 
New  England,  have  returned  home. 

Charles  Edward  Russell,  the  well 
known  writer,  who  is  the  nominee  ol 
the  Socialist  party  for  Governor  ol 
New  York,  made  his  opening  com 
paign  address  at  -Astoria,  T..  L,  last 
week. 


cial  writer  on  the  New  York  World, 
will  sail  on  September  3  for  an  ex¬ 
tended  tour  of  Europe.  He  will  be 
accompanied  by  Mrs.  McCardell. 

Ezra  J.  Kennedy,  editor  of  the  Phar¬ 
maceutical  Era  and  Soda  Fountain, 
has  returned  to  New  York  from  an 
extended  vacation  trip  which  included 
hunting  and  fishing  in  the  wilds  of 
northern  Michigan.  He  made  his 
headquarters  at  Monroe,  where  his  i 
family  is  spending  the  summer.  | 

W.  D.  Boyce,  the  well-known  Chi  j 
cago  publisher,  is  building  a  $50,0'X 
residence  at  Ottawa,  Ill. 

Paul  M.  Kempf,  managing  editor  of 
Musical  .America,  is  spending  the  sum¬ 
mer  with  his  family  in  a  hospitable 
cottage  at  Bradley  Beach,  N.  J.,  where 
he  has  entertained  a  number  of  his 
newspaper  friends. 

Dr.  Tiu'odore  S.  Brown,  of  the  Jour¬ 
nal  of  Commerce,  and  his  family  are 
located  for  the  summer  at  .Avon,  on 
the  Jersey  coast,  just  south  of  Ocean 
Grove.  Despite  Dr.  Brown's  journey- 
ings  back  and  forth  between  the  New 
York  drug  market  and  the  seashore, 
he  was  able  to  land  for  the  Journal  of 
Commerce  the  big  beat  on  the  new 
$15,000,000  drug  trust  which  has  been 
formed  by  the  Riker  and  Hegeman 
corj)orations  in  New  A'ork,  Boston 
and  several  other  cities.  Rumors  of 
a  merger  of  the  hig  interests  had  been 
circulated  and  denied  for  more  than  a 
year,  but  when  the  event  actually  hap¬ 
pened  Dr.  Brown  landed  a  clean  ex¬ 
clusive  for  his  paper. 


OBITUARY, 

Charles  P.  Tunnell,  for  many  years 
a  member  of  the  New  A’ork  Herald 
staff  and  later  connected  with  the 
Evening  Telegram,  died  in  Denver 
last  week  of  tuberculosis.  He  was 
forty-one  years  old  and  was  born  in 
Georgetown,  Del. 

George  B.  Shupe,  editor  of  the 
Scottdalc  (Pa.)  Independent,  died  last 
week,  following  an  illness  of  three 
weeks.  He  was  forty-eight  years  old 


CHANGES  IN  INTEREST. 

S.  R.  Jones  has  sold  his  interest  in 
the  A’ergennes  (Ill.)  News  to  W.  O. 
Lester. 


\V.  \V.  Rakes  has  purchased  the 
Cheyenne  (Okla.)  Star  from  A.  H. 
Carter. 


Pacific  Coast 

evening  daily  in  growing  small  city,  made 
a  profit  of  ^,581.00  in  1909  after  paying 
manager  a  salary  of  115000  per  month. 
Annual  business  $21,000  00.  Owner,  wishing 
to  get  out  of  newspaper  business  will  sell 
for  $12,000.00  cash.  Equipment  includes 
linotype.  Cottrell  drum  cylinder  and  two 
job  pressss.  A  great  bargain.  Proposition 
No.  37. 

C.  M.  PALMER 

Newspaper  Broker 
277  BROADWAY  .  NEW  YORK 


”  GOTHAM  GOSSIP  ” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newspapers.  Only  one  paper  in 
a  town 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y, 


DON’T  USE  STALE  PICTURES 

Why  publish  illustrations  already  used  in 
other  papeis.  SELECTED  TO  PLEAvSE 
THEIR  READERS  when  you  can  get  eight 
better,  newsier,  original  pictures  a  day  with 
adequate  text  for  less  money? 

Dally  Illustrated  News  Service 
GEORGE  GRANTHAM  BAIN 
32  Union  Square,  E.,  New  York  City 


NEW  YORK  HERALD  SYNDICATE 

Cable  and  Feature  Service 
Address 

Herald  Square  Canadian  Branch 

New  York  City  Desbarats  Bldd.,  Montreal 


I  THE  INTERNATIONAL  SYNDICATE 

I  FEATURES  FOR  NEWSPAPERS 
I  NO  CONTRACT  — Our  subscribers  may  come 
and  do  on  notice* 

Baltimore  ’’daryiand 


SITUATIONS  WANTED 


Advirtisemtnts  andtr  thit  clastifiealioa  will  co$t 
Ok*  C*nt  Pir  Word 

VERSATILE  CARTOONIST 

would  like  to  hear  from  enterprising  publisher 
who  appreciates  clever  political  and  general 
cartoons.  If  you  can  use  an  eaperienetd,  original 
man.  with  good  reference,  at  reasonable  salary, 
address,  MARK  GOOD,  care  The  Editor  am> 
I  PVBLISHER. 


WANTED-MANAGING  EDITORSHIP 

of  small  Evening  Daily.  Live,  energetic  young 
newspaper  man,  now  on  New  York  paper,  wants 
managing  editorship  of  small  daily.  Oppor¬ 
tunity  for  advancement  mote  important  than 
salary.  Has  edited  influential  dailies  in  two 
inland  cities.  Address,  DAILY  careTHB  Editor 
j  AND  Publisher. 


MANAGING  EDITOR 

Resourceful,  tremendously  active  man  wants 
to  connect  with  a  paper  in  a  big  city.  Is  confi¬ 
dent  that  he  can  take  a  run-down  paper  of  good 
reputation  and  make  it  a  success  that  will  be 
talked  about  all  over  the  country.  Strong,  vig¬ 
orous  executive,  accustomed  to  getting  quantity 
and  best  quality  of  work  out  of  medium-sized 
staff.  Besides  kuowitig  all  editorial  branches  he 
can  prompt  the  advertising  and  circulation 
managers  to  make  bigger  records— because  he 
thoroughly  understands  these  branches  of  news¬ 
paper  promotion.  The  salary  must  be  good, 
because  he  will  produce  a  ‘‘gingery**  paper  and 
lxx>st  the  profits  Address  COMBINATION, 
care  of  The  Editor  and  Publisher. 


WANTED 

Position  on  Daily  by  College  Graduate  with 
seven  years  experience  on  weekly.  Box  184, 
Annville,  Pa. 


A  WESTERN  PUBLIvSHER. 

having  successfully  published  and  managed 
three  corporation  newspapers,  desires  the  gene¬ 
ral  management  or  business  management  of  a 
publication  east  of  Chicago— corporation  owned 
newspaper  preferred.  Only  publishers  who  are 
willing  to  pay  high-grade  salary  for  proven 
talent  and  capability  and  financial  acumen  need 
answer.  Address  all  communications  to  GENE* 
RAL  MANAGER,  care  The  Editor  and  Pub¬ 
lisher,  New  York. 


SITUATION  WANTED 
open  for  engagement  Sept  1st.  General  manager 
of  daily  newspaper.  Twenty  years  experience. 
Age  37  Gilt-edge  references  Expert  systema- 
tizer.  Practical  knowledge  of  every  department. 
New  York,  New  Jersey,  Connecticut  or  Massa¬ 
chusetts  preferred.  Address  MANAGER,  care 
The  Editor  and  Publisher. 


FOR  SALE 


George  E.  Firstbrook.  a  member  of 
the  staff  of  the  .\sbury  Park  (N.  J.) 
Morning  Press,  and  well  known  in 
newspaper  circles  throughout  the 
State,  was  married  last  week  to  Miss 
Mabel  Cole  of  Dunellen. 

George  Perry,  business  manager 
of  the  Galesburg  (III.)  Republican- 
Register,  was  in  New  York  this  week 
looking  after  business  interests. 

John  W.  Campsie,  the  well-known 
publisher  and  business  manager  of  the 
Milwaukee  (\Vis.)  Evening  Wiscon¬ 
sin,  spent  the  week  in  New  York 
Mr.  Camp.sie  is  very  optimistic  regard¬ 
ing  the  future  business  outlook  and 
states  that  the  Evening  Wisconsin  is 
breaking  records  in  both  the  local 
and  foreign  field. 

Elmer  Crockett,  president  of  the 
South  Rend  (III.)  Tribune  Company, 
and  family  have  taken  a  cottage  at 
Klinger  Lake,  Michigan,  for  two 
weeks. 

E.  C.  Toner,  president  and  publisher 
of  the  .Anderson  (Ind.)  Mail,  was  in 
New  A’ork  this  week  on  a  business 
trip. 


and  had  been  connected  with  the  In¬ 
dependent  for  twenty-one  years.  He 
was  secretary  of  the  W’estmoreland 
County  Press  .Association. 

Sidney  B.  Jump,  well-known  news¬ 
paper  man  in  the  Lawrence  Hospital, 
Rrowiiville,  died  Sunday  of  typhoid 
fever.  He  was  thirty-seven  years  old 
and  came  to  this  country  from  Lon¬ 
don  in  1905. 


John  W.  Burson,  at  one  time  an  edi¬ 
tor  of  a  paper  in  Des  Moines,  la.,  died 
last  week  at  his  home  in  Alexandria, 
Va.  He  was  seventy  years  old. 

J.  S.  Payne,  editor  of  the  Fulton 
(Mo.)  Journal  until  si.x  weeks  ago, 
when  he  retired,  died  at  his  home  in 
that  city  last  week. 

William  Chappie,  Sr.,  father  of  Joe 
Mitchell  Chappie,  William,  Bennett 
and  John  Chappie,  of  the  National 
Magazine,  died  at  the  home  of  Joseph 
M.  Chappie  in  Boston  last  week  of 
apoplexy.  He  was  born  at  Walton- 
on-Thames,  England,  in  1835.  He 
came  to  this  country  with  his  broth¬ 
ers  in  1865.  Enlisting  in  Company  I, 
Twenty-first  Iowa  Volunteers,  lic- 


WILBERDING 


HAND,  KNOX  (SL  CO. 

PUBLIdHERS'  REPRESENTATIVES 
Bruniwiok  Buildint,  Hew  Tork  City. 


WB8TEBN  j 
OFFICES:  j 


Boyce  Buildins,  Chloero. 
Victoria  Buildiny,  St.  Louil. 
Foumal  Buildins,  Haneai  City. 


ADVERTISING  MEDIA 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday 
Newspaper  west  of  New  York,  and  the 
great  Home  medium  of  the  MiddleWest. 


NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  disatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


WASHINGTON. 


MONOTYPE, 

Gas  Engine,  Job  Press,  Paper  Cutter  and  other 
printing  material.  List  sent  on  request  In 
bankruptev-  court  THE  EAST  WISCONSIN 
TRUSTEE  CO.,  Manitowoc,  Wisconsin. 


AUTOMATIC  METAL  POT 

(Wood  &  Nathan):  perfect  condition:  sell 
reasonably.  OXODIO,  care  The  Editok  and 
Publisher. 


MISCELLANEOUS 


RESULTS  GUARANTEED 
Do  business  with  a  reliable  concern.  THE 
UNITED  CONTEST  COMPANY,  Incorporated, 
Cleveland,  Ohio  Circulation  and  Advertising 
Promoters. 


DAILY  NEWS 

Report!  for  evening  pap^,  league  ball  scores 
daily,  special  ana  Chicago  news.  Yabd's 
News  Bureau.  166  Washington  st,  Chicago, 
IlL 


BUS.  OPPORTUNITIES 


NPAVSPAPER  MEN 

Desiring  to  buy  or  sell  can  do  so  to  best  advan¬ 
tage  and  without  publicity  by  writing  to  H  K. 
IIKNKICHS,  Newspaper  Broker,  I.iichfleld,Ill. 


G.  D.  I.uc,  presidciU  of  llio  llniu-d 
Pri-ss  .Associations,  is  'oack  at  his  desk 
afte  .1  two  weeks’  vacation  spent  at 
Lake  George. 

Koy  L.  McCardell,  well-known  spe- 


served  four  years,  and  was  severely 
wounded  at  the  siege  of  Vicksburg 
He  was  adjutant-general  on  the  staff 
of  Corporal  Tanner  While  the  latter 
was  commandcr-in-cliief  of  the  Grand 
Army. 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

CiECULATiOM — Daily,  64,222;  Schdat,  80,700. 


CLASSIFIED  ADVERTISING 

increased  to  ISO%.  Newest,  quickest  and 
best  method  of  building  up  your  classified 
columns.  Complete  plan  (including  25  schemes 
for  increasing  display  advertising!  for  fi  40 
post-paid  Northesn  Advkrtisino  Bukkau, 
I.ake  &  Erldon,  Grand  Rapids,  Mich. 
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TIPS  TO  BUSINESS  MANAGERS. 


E.  E.  V’recland,  117  West  Thirty 
first  .street,  New  York,  is  placing  or¬ 
ders  in  a  selected  list  of  papers  for 
George  Batcheller  &  Co.,  Thompson’s 
Glove-Fitting  Corsets,  New  York. 

The  Wyckoff  Advertising  .Agency, 
Buffalo,  is  placing  new  contracts  in 
daily  papers  for  the  Stetson  Shoe 
Company,  South  Weymouth.  Mass. 

H.  W.  Kastor  &  Sons,  St.  Louis,  are 
placing  3,000-line  contracts  in  Pacific 
Coast  papers  for  the  Roberts,  John¬ 
son  &  Rand  Shoe  Company,  Star 
Brand  Boots  and  Shoes,  St.  Louis. 

The  Thompson-Koch  Company, 
Cincinnati,  is  placing  10,000-line  con¬ 
tracts  in  Western  papers  for  Pape- 
Thompson-Pape  Company,  same  city. 

The  Charles  H.  Fuller  Agency,  Chi¬ 
cago,  is  placing  2,000-line  contracts  in 
Pacific  Coast  papers  for  the  Make 
Man  Tablet  Company,  same  city.  This 
agency  is  also  placing  5,000-line  or¬ 
ders  for  the  Knowlton  Danderine 
Company,  Chicago. 

The  Calumet  Baking  Powder  Com¬ 
pany,  Chicago,  is  placing  1,000-inch 
contracts  in  W’estern  papers  direct. 

The  H.  E.  Lesan  Advertising  Agen¬ 
cy,  527  Fifth  avenue.  New  York,  is 
placing  5,000-line  contracts  in  South¬ 
ern  papers  for  the  New  York  Central 
Lines. 

The  Anheuser  Busch  Brewing  As¬ 
sociation,  St.  Louis,  Mo.,  is  placing 
7,000-line  contracts  in  Pacific  Coast 
papers  through  the  W.  H.  Dilg  Agen¬ 
cy,  Chicago. 

Roberts  &  Mc.\vinche,  Chicago,  are 
placing  5,000-line  contracts  in  West¬ 
ern  papers  for  the  advertising  of  Dr. 
T.  F'rank  Lynott. 

The  Root  Juice  Medicine  Company. 
Fort  Wayne,  Ind.,  is  placing  200-inch 
contracts  in  Southern  papers  direct. 

The  Gundlach  .Advertising  Com¬ 
pany,  Chicago,  is  placing  10,000-liiie 
orders  in  Pacific  Coast  papers  for 
Bondy  &  Lcderer,  Tom  Keene  Cigar, 
New  York. 

The  Stack-Parker  Agency,  Chicago, 
are  making  new  contracts  for  3,000 
lines  for  the  Santa  Fe  Railway  Com¬ 
pany,  Chicago. 

Nelson  Chesman  &  Co.,  Chatta 
nooga,  Tenn.,  are  placing  5,000-line 
contracts  in  Western  papers  for  the 
Chattanooga  Medicine  Company, 
Chattanooga,  Tenn. 

Powers  &  Armstrong,  Philadelphia, 
are  placing  ten  lines  fifty-two  times 


The  Special  Advertising 
Representatives 

who  come  to  New  Orleani  and  thoroughly 
inveitigale  the  local  field,  invariably  uie  Tlie 
Item  and  often  use  it  exclusively. 

THE  ITEM 

goes  into  over  22,000  New  Orleans  homes 
daily,  and  also  has  over  8,000  circulation  in 
Louisiana  and  Mississippi,  covering  the  distnets 
most  valuable  for  foreign  advertisers  more 
thoroughly  than  any  other  New  Orleans  paper. 
ELMER  E.  CLARKE.  Business  Manager 

SMITH  £s  BLDD 
Furci^n  Representatives 
ItiEW  YORK  CHICAGO  ST.  LOUIS 


for  the  advertising  of  Beshores  foi 
Dandruff. 

The  Fowler-  Simpson  .Agency,  Cleve¬ 
land,  is  placing  7,()00-line  contracts  in 
Pacific  Coast  papers  for  the  Cleveland 
Macaroni  Company,  same  city. 

The  E.  P.  Remington  Agency,  Pitts¬ 
burg,  is  placing  five  inches  e.  o.  d.  foi 
three  years  in  Southern  papers  foi 
Foster  Milburn  &  Co.,  Buffalo. 

The  Robert  Buggeln  Company. 
Marbridge  Building,  New  York,  is 
placing  lO.OCIO-linc  contracts  in  West 
lern  papers  for  the  Woodbury  Com 
pany. 

The  Spafford  Advertising  .Agency, 
Boston,  is  placing  10,000-line  contracts 
in  Southern  papers  for  the  Thomas  G 
Plant  Company,  W'^onder  Workers 
Shoe  Machinery  Company,  Boston. 

The  American  Sports  Publishing 
Company,  21  Warren  street.  New 
York,  is  placing  orders  in  the  larger 
city  dailies  for  A.  G.  Spalding  & 
Bros.,  Spalding  Foot  Ball  Guide,  132 
Nassau  street.  New  York. 

N.  W.  Ayer  &  Son,  Philadelphia, 
are  asking  for  rates  in  Southern 
papers  on  1,250  inches  for  Penick  & 
Ford,  Ltd.,  P.  &  F.  Molasses,  Shreve¬ 
port,  La. 

Wendell  P.  Colton,  220  Broadway. 
New  York,  will  place  orders  early  in 
September  for  the  United  Fruit  Com¬ 
pany,  17  Battery  place.  New  York. 

Adolph  Deimel,  735  Bushwick  ave¬ 
nue,  Brooklyn,  is  placing  orders  in  a 
selected  list  of  papers  for  E.  Bischofl 
&  Co.,  15  Cedar  street.  New  York. 

The  Federal  Advertising  .Agency,  231 
West  Thirty-ninth  street.  New  York, 
will  place  the  advertising  of  Robbins 
&  Appleton,  Waltham  Watches,  21 
Maiden  Lane,  New  York. 


The  Charles  H.  Fuller  Agency,  Chi¬ 
cago.  is  placing  orders  in  daily  papers 
for  F.  J.  Kellogg,  same  city. 

R.  Guenther,  115  Broadway,  New 
York,  is  placing  orders  in  the  larger 
city  papers  for  the  Bankers’  Publish¬ 
ing  Company,  253  Broadway,  New 
York. 


The  Horn-Baker  Agency,  Kansas 
City,  Mo.,  is  placing  orders  in  South¬ 
western  papers  for  the  Lanoix  Cure 
Company,  same  city. 


Lord  &  Thomas,  Chicago,  are  plac¬ 
ing  orders  in  Pacific  Coast  papers  for 
the  Sterling  Remedy  Company, 
Wheeling,  W.  Va. 


The  Frank  Presbrey  Company,  7 
West  Twenty-ninth  street.  New  York, 
is  placing  orders  for  Charles  Scrib¬ 
ner’s  Sons,  Scribner’s  Magazine,  153 
Fifth  avenue.  New  York. 

L.  A.  Sandlass,  205  Clay  street,  Bal¬ 
timore,  is  placing  5,000-line  contracts 
in  Pacific  Coast  papers  for  William 
Lanahan  &  Son,  Hunter  Baltimore 
Rye,  same  city. 

The  J.  Walter  Thompson  Company, 
44  East  Twenty-third  street.  New 
York,  is  placing  orders  in  daily  pa¬ 
pers  for  the  advertising  of  Every¬ 
body’s  Magazine.  This  agency  is  also 
making  up  a  list  of  publications  for 
the  Stewart  Hartshorn  Company, 
Hartshorn’s  Self-.Acting  Shade  Roll¬ 
ers,  East  Newark,  N.  J. 


ROLL  OF  HONOR 


The  following  publications  have  allowed  the  Association  of  American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 


have  received  certificates  showing  the  actual  circulation  of  their  publications; 

ALABAMA. 

NORTH  DAKOTA. 

ITEM  . Mobile 

NEWS  .  Fanro 

ARIZONA. 

NORMANDEN  (Av.  Cir.  '09.  9.450). Grand  Forks 

OHIO. 

GAZETTE  . Phoenix 

ARKANSAS. 

(July.  D.  91.733— S.  112,930.) 

OKLAHOMA. 

CALIFORNIA. 

OKLAHOMAN  . Oklaboma  City 

PENNSYLVANIA. 

TIMES  . Cheater 

examiner  . . . . Ban  Francieoo 

DAILY  DEMOCRAT . Johnatowu 

FLORIDA. 

DISPATCH  . .  i . . . Pittsburc 

METROPOLIS  . Jackionville 

GEORGIA. 

TIMES-LEADEB  . Wilkes-Barre 

THE  ATLANTA  JOURNAL  (Cir.  63,163)  Atlanta 

GAZETTE  .  York 

CHRONICLE  . Aocuita 

HERALD . . . . Aufuita 

SOUTH  CAROLINA. 

ENQUIRER-SUN  . Columbua 

DAILY  MAIL . Anderion 

THE  STATE  (Cir.,  D.  14,04'7— S.  14,163)  Columbia 
DAILY  PIEDMONT.. . . . Greenville 

ILLINOIS. 

POLISH  DAILY  ZOODA . Chicago 

8KANDINAVEN  . Cliicac( 

TENNESSEE. 

WOMAN'S  WORLD . Chicago 

HERALD  . JoUet 

NEWS-SCIMITAR  . Memphis 

BANNER  . NashvUIe 

HERALD-TRANSCRIPT  . Peoria 

TEXAS. 

JOURNAL  . PeorU 

RECSRD  .  Fort  Worth 

INDIANA. 

JOURNAL-GAZETTE  . Ft.  Wayne 

CHRONICLE  . Houston 

SEMI- WEEKLY  TRIBUNE  .7 . Weoe 

TIMES-HERALD  . Waco 

NEWS-TRIBUNE  . Marion 

.  WASHINGTON. 

THE  AYE  MARIA . Notra  Damn 

MORNliro  TRIBUNE . Everett 

IOWA. 

WISCONSIN. 

EVENING  GAZETTE . Burlintton 

CAPITAL  . Dea  Molnoi 

REGISTER  AND  LEADER . Dea  Moinea 

CANADA. 

THE  TIMES-JOURNAL  . . Dubuque 

ALBERTA. 

KANSAS. 

HERALD  . . . Calcary 

GAZETTE  . Hutchineon 

BRITISH  COLUMBIA. 

CAPITAL  . Topeka 

WORLD  . VanoouTor 

KENTUCKY. 

TIMES  . Victoria 

'  ONTARIO. 

COURIER-JOURNAL  . LouiiviUe 

TIMES  . LouiaviUe 

EXAMINER  . Petarboroufh 

LOUISIANA. 

FREE  PRESS. . . . . laondon 

ITEM  . New  Orleans 

QUEBEC. 

STATES  . New  Orleans 

LA  PATRIE . Montreal 

TIMES  DEMOCRAT . New  Orleane 

LA  PRESSE . . . .  r. . Montreal 

MAINE. 

JOURNAL  . Lewieton 

GET  THE  BEST  ALWAYS  1 

MICHIGAN. 

Qllir  PtttBbur0 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G.  Brooke  Horace  M.  Ford 

Biunswick  Bldg.  Peoples  Gas  Bldg. 

New  York  Chicago 

PATRIOT  (July.  D.  10,828— S.  11,841)  Jackson 

MINNESOTA. 

TRIBUNE  (Mominr  and  Eveninf) .  .Minnaapolii 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE . Joplin 

MONTANA. 

NEW  BEDFOKD  TINES 

Tbe  paper  that  bae  made  New  Bedford. 
Meea.p  tbe  fastest  growliit  city 
lo  tbe  world. 

Aversf e  tu  July  1 , 191# 

iTtnln^,  7,840  S«iid«7,  13,756 

ALFRED  B.  LUKENS  Tribune  Bldg. 

New  York  Representative  New  York 

FRANK  W.  HENKELL  150  Michigan  Ave. 
Western  Repreientative  Chicago 

MINER  . Bntta 

NEBRASKA. 

FREIE  PRESBE  (avar.  oiro.  142,440) .  .Linooln 

NEW  JERSEY. 

PRESS  . . Aibury  Park 

JOURNAL  . . . . EUxabeth 

TIMES  . r. . .  ,V, . . . . Elizabeth 

Anderson  (S.C.]  Mail 

Ton  can  cover  the  best  field  In  South 
Carolina  at  tha  lowest  cost  by  using  Tbs 
Daily  Mail.  Mo  ganaral  advertisar  can  af¬ 
ford  to  overlook  this  field. 

MacQuoid-AIcom  Special  Agency 

%  Tribune  BnUdlng,  H.  T.' 

Boioa  BnUdlag,  Obioage 

NEW  MEXICO.  mW 

MORNING  JOURNAL  . AIbnqnerqna 

NEW  YORK. 

BUFFALO  EVENING  NEWS . Buffalo 

LESLIE'S  WEEKLY  (Cir.  tSS.OOO) .  .Mew  York 
MESSENGER  OF  THE  SACRED  HEART., H.T. 
MECORD  .Troy 

August  27,  1910 


THE  EDITOR  'AND  PUBLISHER. 
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INCORPORATIONS. 


THE  BRITISH  AKD  COLONIAL  PRINTER 
'  AND  STATIONtR 

EiUblifhcd  187S.  ETtry  Thandmr. 

V.  JOHir  8TONHILL  *  CO.,  ••  ShM  tan*. 

Londtn,  E.  0. 

A  WEEKLY  JOTTBHAL  of  Boino,  Colonial 
and  Eoreixn  Printing,  EngTaring,  Stattonary 
and  Bookmaking  Tradea’  Tntalligeneo,  Mo- 
chanical  and  other  Inrendona  Illnatrated, 
Noreltiea  in  Stationery,  Booka  and  Book 
Mannfactnrer  Patonta,  Oaaetto  and  Vlnaa- 
cial  Trade  Newa. 

^Aranal  ■nbaeription  (52  iaanaa),  poat  (raa. 

The  Leading  Paper  la  the  Bnited  King, 
dem  for  the  Printi^,  Engraring,  Stationary 
and  Allied  Tradea. 

80MB  TBADB  OPINIONS. 

"A  repreaentatira  printera'  paper.” — In- 
tan*  Type  Ponndry,  8t.  Lonia,  Mo. 

"We  do  not  doubt  bnt  that  the  P.  and  8. 
la  a  good  printera’  loumal  wherein  to  ad- 
rertlae  onr  machinery.” — Paul  Shnladaa- 
wend  A  Co.,  Chicago, 

“Very  popular  publication.” — Challenge 
Machinery  Company,  Chicago. 


DIRECTORY- or  ADVERTISING  AGENTS 


Herald-I>espatch  Company,  Deca¬ 
tur,  Ill.;  printing  and  publishing:  cap¬ 
ital,  $35,000.  Incorporators;  F.  S. 
Dodd,  W.  F.  Hardy,  W.  F.  Calhoun.. 

Crawford  Publishing  Company,  Chi¬ 
cago;  printing  and  publishing;  capital, 
$50,000.  Incorporators;  J.  K.  Allen, 
E.  Crawford,  F.  L.  Chase. 


General  Agents 

Advertisers’  service 

5  Beckman  St.*  New  Yof4 
Tel.  Cortlandt  31dA 


Publishers*  Representatives 


ALCORN.  FRANKLIN  P. 

Flatlran  Bldde*  New  York 
Tel.  Gramercy  666 

BARNARD  BRANHAM 

Brunswick  Bldtf..  New  York 
Boyce  Bldd**  Chtcado 
Tel.  Madison  Sq.  6380 

KELLY.  C.  F.  &  CO. 

Metropolitan  Bldd.«  New  York 
People's  Gas  Bind**  CKlcado 
Tel.  Gramercy  3176 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St..  New  York 
Tel.  Barclay  7093 

ARMSTRONG.  COLLIN  ADV.  CO. 

Broad  Exchude  Bldd*.  New  York 
Tel.  Broad  6 1 48 

CARPENTER  fit  CORCORAN 

26  Cortlandt  St..  New  York 
Tel.  Cortlendt  7800 

CONE.  ANDREW 

Tribune  Bulldind.  New  York  ’ 

Tel.  Beekmen  2792 

DEBEVOISE.  FOSTER  CO. 

IS- 1 7  West  38th  St..  New  York 

Tel.  Murray  Hill.  8238 

FEDERAL  ADVERTISING  AGXIY 

231  West  39lh  St.,  New  York 
Tel.  Bryant  4770 

FRANK.  ALBERT  fit  CO. 

26-28  Beaver  St..  New  York 
Tel.  Broad  3748 

GUENTHER.  RUDOLPH 

118  Broadway.  New  York 
Tel.  Broad  1420 

HOWLAND.  HENRY  S..  Adv.  Agency 
20  New  St..  New  York 
Tel.  Rector  4398 


Olean  Times  Publishing  Company, 
Olean,  N.  Y.;  print  and  publish  news¬ 
paper;  capital,  $40, two.'  Intorporatofs; 
C.  D.  Straight,  C.  B.  McDowell,  \V.  H, 
Ramsey, -Olean,  X.Y.  — 


KRUGLER.  FRED’K  M. 

ISO  Nassau  St.*  New  York‘ 
Tel.  Beekman  4746 


Aberdeen  Publishing  Company, 
Manhattan;  general  publishing  busi¬ 
ness;  capital,  $50,000.  Incorporators; 
H.  Lechner,  Sheepshead  Bay;  M. 
Dawson,  R.  W.  Childs,  New  York 
City. 


NORTHRUP.  FRANK  R. 

223  Fifth  Ave.g  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  fit  YOUNG 

747*8  Marquette  Bldd.«  Cktcado 
30  West  33d  St.,  New  York 


The  Bramwood  Company,  Indian¬ 
apolis;  capital  stock,  $20,000;  publish¬ 
ers.  Directors;  John  VV.  and  Eleanor 
G.  Bramwood  and  G.  T.  Kraas. 


PUTNAM.  C.  I.  ■ 

30  W.  33d  St..  New  York 
Tel,  Madison  Sq.  3613 

SMITH  fit  BUDD  CO. 

Bruaswtck  Bldd..  New  York 
Tel.  Madison  Sq.  6187 

THE  FISHER  AGENCY 

1 18  East  28th  St..  New  York 
800  Boyce  Bldd..  Chicado 
Tel.  Madison  6886 

VERREE  fit  CONKLIN.  Inc. 

228  Fifth  Aveane,  New  York 
Tel.  Madison  Sq.  962 


Lambin-Frederickson  Co.,  Chicago; 
capital,  $10,000;  printing  and  pub¬ 
lishing.  George  L.  l.ambin,  J.  C. 
Frederickson,  George  M.  Weichelt. 

Harrisonville  Publishing  Company, 
of  Harrisonville,  Mo.;  capital,  $6,500. 
Incorporators;  C.  H.  Pearson,  A.  L. 
Burney,  .Arthur  Conger. 


The  School  of 
HardKnodksB 


KIERNAN.  FRANK,  fit  CO. 

186  Broadway,  New  Yorl 
Tel.  1233  Cortlandt 

MEYEN.  C.  fit  CO. 

Tribune  Bldd..  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 

44  Broad  St..  New  York 
Tel.  Broad  1420 

THE  SIEGFRIED  COMPANY 

80  Church  St..  New  York 
Tel.  Cortlandt  7828 


ADDITIONAL  AD  TIPS. 


ADVERTISING  NOTES. 


The  Frank  Seaman  Agency,  30  West 
Thirty-third  street.  New  York,  is 
making  up  the  list  of  papers  for  the 
advertising  of  the  Regal  Shoe  Com 
pany.  Regal  Shoes,  East  Whitman. 


W.  B.  Walker,  of  the  New  York 
office  of  the  Smith  &  Budd  Company, 
returned  home  this  week  after  spend¬ 
ing  a  pleasant  vacation  at  Richmond, 
Va. 


PENNSYLVANIA 


Thomas  Flynn,  of  the  S.  C.  Beck¬ 
with  Special  .Agency’s  New  York  of¬ 
fice,  returned  to  New  York  after  a 
very  snccessful  trip  to  Baltimore  and 
Washington. 


The  J.  T.  Weatherald  -Agency,  221 
Columbus  avenue,  Boston,  is  making 
renewal  contracts  for  Dr.  Earl  S 
Sloan,  Inc.,  Sloan’s  Liniment,  Boston. 


FROWERT.  PERCIVAL  K. 

Stephen  Girard  Bldd**  Philadelphia 
Tel.  Filbert  3137 


MEXICO 


Wood,  Putnam  &  Wood,  Boston, 
are  making  contracts  in  Southern  pa¬ 
pers  for  the  Royal  Worcester  Corset 
Company,  Royal  Worcester  Corsets, 
Worcester,  Mass.  This  agency  is  also 
placing  orders  in  New  England  and 
New  York  State  papers  for  O.  G. 
Thomas,  Herald  Ranges,  Taunton, 
Mass. 


THE  PUBLICITY  COMPANY 

San  Dledo.  9.  City  of  Mexico.  Mexico 


George  Gogle,  specialty  man  on 
the  advertising  force  of  the  St.  Louis 
Republic,  spent  his  vacation  at  Little 
Rock,  .Ark.,  his  former  home. 


NO  ADVERTISER  can  overlook  the  clientage  of 

“THE  PANHELLENIC” 

New  York's  Daily  Gnak  Nawspapar^for  there 
is  no  other  way  that  you  can  i  each  th#  top.ro* 
Greeks  in  the  U.S.whoarea  fru^fal  and thrifty 
class  of  people.  For  rates,  etc  ,  address 

••THE  PANHELLENIC^* 

30  Chnrch  Street*  New  Yorli*  N.  Y« 


J.  Montgomery' Brown,  president  of 
the  Fort  Worth  (Tex.)  .Ad  Men’s 
Culb  and  executive  committeeman  of 
the  Associated  Advertising  Clubs  of 
America,  will  organize  an  advertising 
club  at  Waco. 


Botfidd  Ensraying  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  cm  Time 


Becomes  Srrcn-Day  Paper. 

C.  J.  Zaiser,  publisher  of  the  Mo¬ 
line  (Ill.)  Mail,  has  added  a  Sunday 
edition,  and  the  Mail  Is  now  the  only 
seven-day  paper  printed  in  the  Tri 
Cities  6f  Davenport,  la.;  Rock  Island 
and  Moline,  Ill.  Moline  has  more 
than  one  hundred  factories  and  is  the 
largest  steel  plow  manufacturing  cen¬ 
ter  in  the  world.  It  has  forty  solid 


’Phone  7613  Co-tlandt 


C.  H.  Miller,  office  manager  of  the 
S.  C.  Beckwith  Special  .Agency,  re¬ 
turned  from  Bermuda,  where  he  spent 
his  vacation. 


American  Home  Monthly 

A  Household  Magazine 

DlitrtbntloB  ■tetement  of  oar  100,000 
copteo,  gnaraoteod  montblr,  OMt  on  r* 
qoMt.  or  at  rato,  40  conu  a  Una. 

HENRY  RIDDER,  PnblUhMr  > 

ST  Spmeo  Straat.  Now  York. 


DEEP  ETCHED  CUTS  ON 
ZINC  OR  COPPER 


Best  Work  at  Lowest  Price 

Lot  ni  •atimata  oa  ponr  aaxt  ardor. 
Onaa  a  aattomer  alwayi  a  osttomar. 


blocks  of  factory  bnrldirrgs  fronting 


on  one  street  alone. 


AUGUSTA  HERALD 


THE  LOVEJOY  CO.  **tabUahed  i8S3 
ELECTROTYPKRS 

and  Maaufdcturer*  of  Blectrotypk  Machinery 

444-446  Pearl  Street  New  York 


The  Asbury  Park  Press 

la  a  lira  aewaptper  la  a  lira  town.  Ita 
rraden  art  a  money-maktnf,  mohey^tpaad- 
lag  cUm.  If  yon  want  their  trade  the 
PreM  la  year  baat  medlnm. 

J.  LYLE  KINMONTH.  PoMlsher 

ABBUBT  PAKK,  M.  7. 


nt>Ten  circulation  is  what  you  get  in 
the  Herald.  Circulation  books  audited  by 
Assaciation  American  Advertisera. 

Benjamin  &  Kentnor  Co. 

J  Forelda  Kepresentatlves 

CIHCAGO  and  NEW  YORK 


PHOTO  ENQEm 


The  Weakley  County  Democrat, 
launched  at  Dresden,  Tenn.,  la^t  Jan¬ 
uary,  has  suspended  publication. 


The  Garwood  Electric  System 


Send  ToHlay  for  the  Liat  of  Uacra.of  ‘ 

“THe  Kohler  System** 

We,1iaTe  put  ib  one  miltion  five  hundred  thotisantf 
dollars  worth  of  machinery  for  the  electrical  con¬ 
trol  of  ptintinzpreasea.  p 

KOHLER  BROS..  277  Dcarfevrr  Street.  eWCAOn 

LONDON;  Nh..v  >UpK:  I 


Permits  the  press  to  be  run  constantly  and  economipally  at 
apy  point  in  the  speed  range  These  are  only  a  few  reasons 
why  the  GARWOOD  ELBCTRIC  SYSTEM  leads  a|l  otheis. 

'  Garwood  ^ Icctrtcr  Company  ~ 

N*«r  Y*<k.  PbU^olabla.  Cblcodo.  St-  Lavts.  PlH^ogd 


55  LudcMaWU,  B.C. 
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“The  Name  Synonyi 

for  Durability  and  Reliability 


The  Montreal  Herald 


1910 


Grand  St( 


Ve  have  to-d&y  handed  your  Hr*  Gallien  an 
order  for  the  completion  of  oxir  Octuple  Frees,  the  first 
half  of  which  we  received  frcoi  you  nearly  five  years  ago* 

We  have  this  week  taken  down  this  first  half  in  order  to 
remove  it  to  other  premise?,  and  we  are  both  surprised 
and  pleased  to  be  able  to  say  to  you  that  not  the  slightest 
sign  of  wearing  is  to  be  found  in  any  of  its  parts*  We 
fully  expected  that,  after  five  years  continuous  use, 
some  repairs  would  be  found  necessary,  but  your  machinists 
advise  us  that  the  press  is  in  as  good  shape  as  when  it 
was  erected* 

In  the  domain  of  press-building  the  name  of^e  * 
has  for  many  years  been  considered  the  synoiiym  for 
durability  and  reliability,  and  we  are  happy  to  say 
that  our  experience  as  Illustrated  above  proves  the 
lustice  of  this  use  of  the  word* 


Yours  truly. 


llMITED. 


When  You  Want  the  Best  in  Printing  Machinery 

-  APPLY  TO  - 


R.  HOE  &  CO 


504-520.  GRAND  STREET,  NEW  YORK  CITY 

■  '  ■  -  —  -  .  Also  at  — 

7  Water  St.  143  Dearborn  St.  160  St.  James  St. 

BOSTON.  MASS.  CHICAGO,  IL|,.  MONTREAL.  CAN. 


109-112  Borouilh  Rd.  8  Rue  de  Chateandun 
LONDON.  S.  E.,  ENG.  PARIS,  FRANCE 


